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Abstract | The empirical research on creative tourism (CT) is expanding, having already reached a
considerable maturity. Nevertheless, there is no detailed “map” of the empirical research on CT, which
provide us thorough information on various aspects that structure it, such as research methods, settings
and participants, and main themes addressed in the conclusions. This systematic review aims to provide
such a “map", critically discussing it and making some recommendations for future research. Relevant
publications were searched in EBSCO, Web of Science, and Science Direct electronic databases on 3rd
of February 2021. All peer-reviewed, English, Portuguese and Spanish articles, published since 2000, re-
porting empirical studies explicitly focused on CT were included. Amongst them, 60 were eligible for this
review. The results shows that empirical research on CT still has some shortcomings that compromise
its level of maturity. To reach higher levels of maturity, this research needs to overcome its excessive
focus on the management of CT, its fixation around the initial definition of CT, and to break with
the circumscription to urban and local settings and the scarce inclusion of artisans/artists and residents
as research participants. From a methodological point of view, it is also important to invest in more
complex/in-depth analyses.
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1. Introduction

Creative tourism (CT), a type of tourism where
travellers immerse themselves in the daily life of
tourism destination and co-create the tourism pro-
ducts through their active participation, has emer-
ged as an extension of cultural tourism (Richards
& Raymond, 2000). Due to its key features such
as creativity, active participation, and integration
in community, CT has been increasingly used in
the academic and practical spheres. For example,
it has been integrated in the theoretical ground of
some contemporary movements such as sustaina-
bility (UNESCO, 2006) or social integrity (Couret,
2020), and it has been viewed as a strong tool for
implementing a development strategy for benefi-
ting local communities (Cora & Henriques, 2021).
Thus, we can say that although CT is a relatively
young concept, it has been applied and dissemina-
ted by policy makers, practitioners, international
networks, and researchers from various disciplines
(Duxbury & Richards, 2019).

There is a consensus in the literature that CT
is an emerging and evolving field of research, as
the studies on this topic have grown and diversi-
fied significantly recently. This created the need to
carry out several literature reviews, many of them
with the main concern of explaining what is me-
ant by creativity when applied to tourism (e.g.,
Carvalho et al., 2019; Duxbury & Richards, 2019;
Richards, 2011).
rify the stages and main drivers of the CT litera-

In addition, these reviews cla-

ture, the emergence of the "creative turn"in tou-
rism studies and the criticisms of CT (Duxbury &
Richards, 2019; Richards, 2011). These are es-
sential literature reviews for anyone interested in
the topic. Other literature reviews focus on CT
in specific domains/contexts, such as cities (Ri-
chards, 2014), islands (Baixinho et al., 2020) and
small places (Richards, 2019). These reviews are
also relevant to anyone interested in these specific
domains.

The literature reviews mentioned above are tra-

ditional /narrative reviews, i.e. reviews that provide
an overview of the literature, mainly of the theore-
tical literature (e.g., Carvalho et al., 2019). Other
reviews are bibliometric, one focused on the rela-
tionship between CT and local development (Pi-
menta et al., 2021) and another with the broader
objective of "understanding the main research to-
pics and approaches, theoretical foundations, and
the most recent areas of investigation"(Galvagno
& Giaccone, 2019, p. 1256). Through the use of
co-citation analysis, content analysis, and biblio-
graphic coupling, this review (Galvagno & Giac-
cone, 2019) concluded that “creativity and experi-
ence” are the “two objects of analysis” of the field
of CT, and that “the supply-side and the demand-
side” are the “two levels of analysis” (p.1274). It
also concluded that “tourist experience and co-
creation, creativity in tourism, and cultural tourism
and events’ are the “main research topics’, and
that the “co-creation and experience economy” are
the "“two main theoretical approaches” (p.1274).
Finally, it identified “some research trends: creati-
vity and cultural tourism; creativity and local de-
velopment; creativity and urban tourism; creative
tourist experience; co-creation of tourist experi-
ence” (p.1274).

All these literature reviews are an undeniable
contribution to the understanding and consolida-
tion of the research field of CT. However, they are
not comprehensive enough, as they only focus on
some aspects while neglecting others. We already
have a good understanding of the genesis and de-
velopment trajectory of research on CT, as well
as a good clarification of the concept, but we still
do not have systematized information on other as-
pects that are part of the structure of this research
field, such as research methods, research settings
and participants, and main conclusions. Even the
reviews that tried to give an overview of empirical
research on CT (e.g., Galvagno & Giaccone, 2019)
do not sufficiently account for the enormous diver-
sity of research topics, and research methods and

conclusions.



To sum up, despite the indisputable usefulness
of the existing literature reviews on CT, we still
do not have a detailed “map” of empirical rese-
arch on CT, which accounts not only for theoreti-
cal/conceptual aspects, but also for other impor-
tant aspects, such as research methods, research
settings and participants, main conclusions, and
main limitations/gaps. In our view, such a “map”
is crucial to "know where we are” in the develop-
ment process of empirical research, and this help
us to consider “where we can go” in the future. In
this vein, this review aims to provide a comprehen-
sive overview of the empirical literature on CT, by
getting answers to the following specific questions:

(1) What lines of research have been deve-

loped in this empirical literature?

(2) What are the theoretical /conceptual un-
derpinnings of each line of research?

(3) What are the research settings and rese-

arch participants of each line of research?

(4) What research methods and techniques
were used in each line of research?

(5) What are the main themes addressed in
the conclusions of each line of research?

(6) What are the main reported limitations
of the studies in each line of research?

We expect that the results of this review, its
critical discussion and recommendations for future
research provide a clear guidance. We also expect
that this review can also be useful for practitioners
and policymakers interested in CT.

2. Creative Tourism: Conceptual framework

The concept of creative industries emerged in
the twenty-first century as a solution to the mas-
sification of the cultural industry (Vickery, 2015).
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From a broader picture, this concept was proposed
as a response to the transition from an “industrial
society’ to a “creative society’ (Richards & Ray-
mond, 2000).

an instrument for the rise of the creative economy

This creative transformation was

and new consumption trends (Richards & Wilson,
2007). In a short period of time, many big cities
started to compete to attract “the creative class”
(Florida, 2014) and increase their level of creati-
vity. To achieve that, they started to include crea-
tiveness in cultural and economic policies and crea-
ted opportunities for new investments (Richards &
Wilson, 2006). In the tourism sphere, these new
trends were reflected in the development of CT.
The original definition of CT was made by Greg
Richards and Crispin Raymond (2000, p. 19) as:

“Tourism which offers visitors the op-
portunity to develop their creative po-
tential through active participation in
courses and learning experiences which
are characteristic of the holiday desti-

nation where they are undertaken”.

As can be understood from this definition, ac-
cording to Richards and Wilson (2004), creative
tourism offers visitors the opportunity to interact
with the symbolic value of a destination, which
refers to the production and consumption of sym-
bolic goods and services such as culture, heritage,
and identity of the tourism destination, as it invol-
ves the active and creative participation of tourists
in the daily life of local people. In this sense, cre-
ative tourism is seen as a way of increasing the
symbolic value of a destination and creating in-
novative and authentic forms of cultural capital.
In this context, creative tourism is seen as an al-
ternative to attract a new type of tourist who is
interested in meaningful and transformative experi-
ences rather than mass-produced and standardised
experiences. In fact, according to Richards (2020),
creative tourism practices have an important role

in increasing the reputation of a destination in the
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symbolic economy.

As a response to the changing economic and
social trends, CT has started its conceptualization
as an extension of cultural tourism. According
to Duxbury and Richards (2019), it is possible to
summarize the evolution of the CT concept in four
stages. As can be understood from the first defi-
nition of CT (Richards and Raymond, 2000), the
first phase, “creative tourism 1.0", refers to the
co-creation and co-learning nature of tourism ac-
tivities in a small-scale basis. The conceptual pro-
cess moved to “creative tourism 2.0" with the deve-
lopment of web-based portals and marketing stra-
tegies to reach more consumers (Duxbury & Ri-
chards, 2019). In this stage, CT is conceptualized
according to the three levels of creativity that can
be adapted to tourism, these are “creative spec-
tacles, creative spaces, and creative tourism”" (Ri-
chards & Wilson, 2006). The third stage, “creative
tourism 3.0", started right after UNESCO defined
the concept in 2006, since cities started to have a
rising interest to become “creative cities” to incre-
ase their competitiveness (Duxbury and Richards,
2019). The relationship between tourism and crea-
tive experiences became broader and more valued
by the economy and enterprises. Hence, this in-
terest and the technological advancements in the
market became leverage for the spread of creati-
vity in tourism (Richards, 2014). The cities started
to include creativity in their cultural and tourism
strategies/policies, which means that the entrepre-
neurial and economic opportunities were advanced
in the field. In 2012, the concept was already in
the 4t stage of its evolution which refers to the in-
tegration of “relational tourism" and " networking"
concepts into CT (Duxbury & Richards, 2019). In
this stage, the scholars emphasized the role of lo-
cal community and artisans, the role of collective
work, and the engagement of tourists with locals
on value creation (Richards, 2014). Furthermore,

with the rising findings on the benefits of CT, it
has also started to be seen as an opportunity for a
small city or remote area development. For exam-
ple, in the ambit of the Portuguese project entitled
CREATOUREL which implements CT projects to
develop tourism in remote areas and small cities,
CT has started to be seen as a local level sustaina-
ble development solution for the peripheral areas
(Richards, 2019).

If we attempt to evaluate the way ahead after
the 4th phase of CT, we may expect that CT conti-
nue its conceptual development with the influence
of later social movements described as “turns’ in li-
terature. The first one is the “social turn” that was
addressed by De Bruin and Jelinci¢ (2016). These
authors advocate that tourism practices were ex-
periencing a “social turn” after the concepts such
as “consciousness’, “shared values’, ‘' co-creation’
and “tolerance’ were introduced into the literature.
The second turn we should consider is the “inclu-
sive turn” identified recently by Couret (2020). Ac-
cording to this author, CT might have the neces-
sary features to ensure the inclusive and human-
oriented tourism product designs (Duxbury et al.,
2021), which also can be seen as a solution to
the problems of tourism in the post-Covid envi-

ronment.

3. Methods

This systematic review was guided by the last
version of the Preferred Reporting ltems for Sys-
tematic Reviews and Meta-Analyses (PRISMA)
(Page, McKenzie, et al., 2021; Page, Moher, et
al., 2021).

LCREATOUR (Creative Tourism Destination Development in Small Cities and Rural Areas) is an incubator/demonstration
and multidisciplinary research initiative, supporting collaborative research processes that was funded under the Joint
Activities Programme of Portugal 2020, by Compete 2020, POR Lisboa, POR Algarve and Fundagdo para a Ciéncia e
Tecnologia (for more information please visit the website: creatour.pt).



a. Inclusion and Exclusion Criteria

The following inclusion and exclusion criteria

were specified for this review:

(1) Articles published between January 2000
and February 2021;

(2) Focused explicitly on CT (explicit men-
tion of CT or creative tourist/s in the arti-

cle);
(3) Reporting empirical research;
(4) Published in peer-reviewed journals;

(5) Written in English, Portuguese and Spa-
nish languages.

We only included articles published from 2000
onwards, because the concept of CT was coined
precisely in this year by Richards and Raymond
(2000). The aim of this systematic review explains
the second and third criteria, while the concern to
review only empirical studies with a minimum le-
vel of quality justifies the fourth criterion. Finally,
the last criterion is justified by the fact that the

reviewers are only able to read these languages.

b. Information Sources and Search Strategy

The following electronic databases were se-
arched: EBSCO, Web of Science, and Science
Direct. These are the relevant databases that the
authors had access to. We decided to combine the
Web of Science with EBSCO and Science Direct,
as these last two electronic databases also contain
articles and, in this way, we ensured a more com-
prehensive search. The keywords used in the Web
of Science database were (“creative tourism”) OR
(“creative tourist*"), while in the Science Direct
database we used the keywords “creative tourism"
OR ‘“creative tourist” OR ‘creative tourists”. Fi-
nally, in the EBSCO database we used “AB crea-
tive tourism OR "AB creative tourist” as keywords.
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Searches were carried out on the 3rd of February
2021.
search to 2000-2021 and the results were refined by
“articles” in the field “document types”. In addition

In all electronic databases, we limited the

to searches in the mentioned electronic databases,
we searched the second edition of the ATLAS
tourism bibliography (https://www.
academia.edu/48864997/ATLAS_Cultural_

Tourism_Bibliography), which was published

cultural

by Greg Richards in an academic platform on May,
2021.

c. Selection process

Searches in electronic databases identified 273
records, which were downloaded to the EndNote20
(http://endnote.com), a reference management
software for screening processes. After removing
the duplicates by using this software, 247 records
entered the selection process (Figure 1).

The selection process started by screening the
titles and abstracts of the identified publications
to decide on which articles should be examined
in full-text format. Articles that focused on cre-
ativity but not related to tourism (e.g. creative
industries) were excluded. Hence, we excluded 59
articles by reading titles and 47 records by reading
abstracts. As a result, we are left with 141 articles
sought for retrieval. Of these, we were not able to
access 4 articles, meaning that 137 full-text arti-
cles were assessed for eligibility. In the next step,
the full-text papers were excluded for several rea-
sons (Figure 1). The main criterion for excluding
articles was “not focusing on creative tourism”. At
the end, 50 articles were included for review.

In addition to these 50 articles, we added 10
more from the ATLAS bibliography. This list had,
at the time we consulted it, 310 publications. Af-
ter comparing this list with the initial records that
we had identified through electronic databases we
found 75 duplications that were removed. Of the
235 articles, we removed the records that could


https://www.academia.edu/48864997/ATLAS_Cultural_Tourism_Bibliography
https://www.academia.edu/48864997/ATLAS_Cultural_Tourism_Bibliography
https://www.academia.edu/48864997/ATLAS_Cultural_Tourism_Bibliography
http://endnote.com
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not be found as full text (6), and as a result we
were able to retrieve a total of 229 records. After
that, we excluded publications according to the
inclusion criteria (Figure 1). The main reason for
excluding publications was not being in a journal
article format (conference proceedings, books, re-
ports, etc.). Some publications (22 publications)
were excluded because they were not written in En-
glish, Spanish, or Portuguese. Most of these were
written in Chinese and Farsi, languages the authors

of this article are not able to read (the same happe-
ned with the three publications that were excluded
due to the language criterion in the first phase of
the selection process; see Figure 1). In the end, we
were left with 10 articles that we added to the 50
previously selected from the electronic databases,
thus making 60 articles that were included in the
review. All the screening process was carried out
by two reviewers working independently and any

disagreements were resolved by consensus.

| Identification of studies via databases and registers |

)

Records identified from:
g Databases (n=3)
’E‘ Records removed begfore screening:
E Registers (n=273) > Duplicate records removed (n=26)
Science Direct=85
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— l Records excluded (n=106)
‘ Records screened (n=247) }—» Excluded by reading titles: 59
Excluded by reading abstracts: 47
. I
S Reports sought for retrieval (n=141) »| Reports not retrieved (n=4)
3
¢ I
Reports assessed for eligibility (n=137) » Reports excluded:
Not focusing on CT (n=51)
Studies not in English, Spanish, or
. . . . Portuguese (n=3)
o Studies included in review via databases Non-empirical (n=30)
= (n=50) . ) ) N Conference proceedings (n=3)
= Studies included in review via other
8 methods (n=10) .
| Identification of studies via other methods
"
8 Records identified from:
S ATLAS bibliography Records removed before screening:
!g (n=310) Duplicate records removed (n=75)
=
| l
( ) .
Reports sought for retrieval o| Reports not retrieved (n=6)
(n=235) "
0
g l
:
73} Renorts as d for elisibili Reports excluded:
(n=p;29) assessed for eligibility > Conference proceedings, books, etc.
(n=110)
-

Not focusing on CT (n=39) -
Non-empirical (n=48)

Studies not in English, Spanish, or
Portuguese (n=22)

Figure 1 | Preferred reporting items for systematic reviews and meta-analyses (PRISMA) flow diagram of literature search on CT



d. Data Collection Process

Data from the included articles were collected
to a data collection form (an excel spreadsheet)
that includes the following items: (1) author and
date; (2) research questions/aims; (3) research
methods; (4) research settings; (5) research par-
ticipants, (6) main conclusions; and (7) reported
limitations (Supplementary material 1). The first
author collected data from all the included articles.
Then, the second and third authors repeated the
process independently in 30% of the articles. All

adjustments were made in a consensual manner.

e. Synthesis Methods

Two methods were used to synthesize the col-
lected data: narrative synthesis (Popay et al.,
2006) and thematic analyses (Thomas & Harden,
2008). Narrative synthesis was used to ‘tell the
story of the findings of the included studies (Po-
pay et al., 2006, p. 5)'. Tabulation was used as an
auxiliary method to organise and display results of
individual articles and synthesis. The answers to all
research questions, except for the last two (What
are the main conclusions? What are the main re-
ported limitations of the studies?), were supported
using narrative synthesis. The answers to the last
two research questions were sought by thematic
analysis (Thomas & Harden, 2008). We reduced
the collected data by categorizing: “free codes” are
transformed in “descriptive themes” and these the-
mes in the “analytical themes”, the most abstract
ones (Thomas & Harden, 2008).

f. Study Quality Assessment

The quality of the quantitative articles was as-
sessed by using an adapted version of the Risk
of Bias Tool for Prevalence Studies (Hoya et al.,

2012). With respect to qualitative articles, the
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National Institute for Clinical Excellence Quality
Appraisal Checklist (NICE, 2012) was used. The
quality of the included articles that used mixed
methods was assessed by using both tools. All
articles were assessed by two reviewers: the first
author assessed all articles, while the second author
assessed half of these articles and the other half
was assessed by the third author. Disagreements
were resolved by consensus (See supplementary
material 2).

In general, the articles reporting quantitative
studies meet all criteria of the quality assessment,
exception made to the items on ethical issues (70%
of the articles are not clear enough) and represen-
tativeness of the sample (26% of the articles do
not provide sufficient information). In its turn,
the main weaknesses found in the articles repor-
ting qualitative studies have to do with ethical is-
sues (68% do not sufficiently discuss) and richness
of the collected data (36% of the articles do not
provide sufficient evidence). In addition, about a
quarter of the qualitative articles do not provide
sufficient information about data collection and
analysis.

Among all the articles reviewed, the ones that
show the greatest weaknesses are those that re-
port mixed-methods studies. The most significant
weaknesses derive from insufficient information on
the following items: ethical issues (83% of the
articles), reliability of the analysis in the qualita-
tive component of the study (58% of the articles),
data richness in the qualitative component of the
study (half of the articles), representativeness of
the sample in the quantitative component of the
study (half of the articles), and level of rigor of the
analysis in the quantitative and qualitative compo-
nents of the study (half of the articles). Moreover,
in about a third of the articles, the level of reli-
ability and validity of the study instruments, on
the one hand, and the level of consistency in the
application of data collection instruments (in the
quantitative component of the study), on the other

hand, are also not sufficiently discussed.
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4. Results

a. Brief overview of the included articles

Although the concept of CT was proposed for
the first time in 2000, the publication of empi-
rical research started about a decade later, with
The

reviewed articles were published in a great diver-

most articles published in the last 6 years.

sity of journals with only one where more than 5
of these articles were published (Current Issues in
Tourism). In the second position appear 3 jour-
nals where 3 of these articles were published (An-
nals of Tourism Research, Journal of Tourism and
The em-

pirical research on CT was carried out mainly in

Cultural Change, and Sustainability).

Asia (48%), especially in Eastern Asia, and Eu-
rope (33%), mostly in Southwestern Europe.

b. Review Findings

i. Lines of research developed in the empirical

literature on creative tourism

Through the analysis of the research objectives
of the reviewed articles, we identified 5 lines and 14
sub-lines of research (See supplementary material
3). The lines of research are: (1) characterization
of CT stakeholders (9 articles); (2) management
of CT projects (28 articles); (3) CT experiences (6
articles); (4) loyalty and revisit intentions; and (5)
the role of CT in local/community development (8
articles).

The first line of research (Characterization of
CT stakeholders) is focused on the characteriza-
tion of the CT projects or its developers (Blapp
& Mitas, 2018; Remoaldo, Matos, Freitas, et al.,
2020; Zhou et al., 2020), and the creative tourists
(the most voluminous subline) (Fernandes & Ra-
ch3o, 2014; Garces et al., 2020; Remoaldo, Gha-
nian, et al., 2020; Remoaldo, Serra, et al., 2020;
Tan et al., 2014; Tan et al., 2016). The second

line of research (Management of CT projects) is
concerned with several aspects related to the ma-
nagement of CT projects, ranging from strategic
planning (Bakas, Duxbury, Remoaldo, et al., 2019;
Kangkhao, 2020; Lee & Lee, 2015) and control
(Cruz et al., 2019; Remoaldo, Matos, Géja, et al.,
2020) to assessment and improvement (Ferreira et
al., 2019; Limsopitpun, 2016; Melo et al., 2019),
also including the issue of project’s sustainability
(Bastenegar, 2020; Sirikudta et al., 2019; Supha-
chaimongkol et al., 2019; Thongsamak & Jitpak-
dee, 2019). Design/development of CT projects
is the most productive subline of research (Bakas,
Duxbury, & de Castro, 2019; Booyens & Roger-
son, 2015; Booyens & Rogerson, 2019; Cabeca et
al., 2019; Dias-Sardinha et al., 2018; Elkasrawy,
2020; Fagundes & Ashton, 2016; Guerreiro et al.,
2019; Lee et al., 2016; Li & Liu, 2020; Sarantou
et al., 2021; Somnuxpong, 2020; Svidruk et al.,
2020; Valek, 2020; Wattanacharoensil & Sakdiya-
korn, 2016; Whiting & Hannam, 2014).

The focus of the third line of research (CT ex-
periences) is on the tourists’ experiences, including
its multiple facets (subline that includes most of
the articles) (Chan et al., 2020; Chang & Hung,
2021; Chen & Chou, 2019; Tan et al., 2013), and
on the perception of authenticity (Wang et al.,
2020; Zhang & Xie, 2019). In its turn, the fourth
line of research (Loyalty and revisit intentions) is
focused on tourists’ loyalty (Choi et al., 2020;
Suhartanto et al., 2020; Suhartanto et al., 2018)
and revisit intentions (Ali et al., 2016; Chang et
al., 2014; Dean & Suhartanto, 2019; Huang et
al., 2019; Huang et al., 2020; Hung et al., 2016),
being the subline on revisit intentions more pro-
ductive than the subline on loyalty. The last line
of research (the role of CT in local/community
development) explores the role of CT in local de-
velopment, more specifically in the development
of poor communities (Dias et al., 2020), rural and
small cities (the most voluminous subline) (Dux-
bury et al., 2021; Einali et al., 2019; Gato et al.,
2020; Keller & Velibeyoglu, 2021; Liu et al., 2020),



and urban territories (Cavalcante & Fonseca, 2021;
Pawlusinski & Kubal, 2018).

Although the empirical research on CT is re-
latively recent (it is only about a decade old), it
already exhibits considerable diversity. However,
there is a clear predominance of the research line
on management of CT projects (28 articles), which
has about three times more articles than the other
research lines. This line of research is the one with
the greatest internal diversity as it is subdivided
into 5 sublines. Taking the year 2021 as a refe-
rence, the oldest lines of research are the first and
fourth ones (publications carried out on average 3
years ago), while the most recent line of research
is the last one (publications carried out on ave-
rage 1 year ago). Certain lines of research have
been consolidated above all in certain continents.
For example, while Asian countries were concen-
trating on creative tourists’ experiences and tourist
loyalty and revisit intentions, European countries
were more focused on the management and deve-
lopment issues. For example, we see that Portugal
is one of the main countries where CT is conceptu-
alized in relation to rural development (e.g. Dias
et al., 2020; Gato et al., 2020).

ii. The theoretical/conceptual underpinnings of
each line of research

Due to the great diversity of theories and con-
cepts used by the reviewed articles, we opted for
presenting only the theories and concepts used by
two or more articles (see supplementary material 4,
5). In the first line of research (Characterization of
CT stakeholders) the concepts of CT developed by
Richards and Raymond (2000) and the UNESCO
(2006) were highly cited (6 and 5 articles, respec-
tively). Tan and collaborators, in their two articles
(2014, 2016), used their own model of creative
experiences (Tan et al., 2013) to characterize the
creative tourists. Most articles in the second line of
research (Management of CT projects) also mobi-
lized the definition of CT provided by Richards and
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Raymond (2000) (10 articles), followed by the de-
finitions of the same concept proposed by Richards
(2011) and UNESCO (2006) (5 and 3 articles,
respectively). The concept of sustainability (Chi-
rild et al., 2018; Higgins-Desbiolles et al., 2019;
Korez-Vide, 2013; Ohridska-Olson & lvanov, 2010;
Thongsamak et al., 2013; Throsby, 2008; Todorov
& Marinova, 2011; UNWTO, 2005; Wurzburger et
al., 2009) was used in 6 articles. The concept of
CT by Richards and Raymond (2000) was also the
most used concept in the third line of research (CT
experiences), followed by the concept of perceived
authenticity (Wang, 1999; Zatori et al., 2018) and
the model of four realms of experiences (Pine and
Gilmore, 1998; Pine et al., 1999), both mobilized
in 2 articles. In the fourth research line (Loyalty
and visitor revisit intentions) the most used con-
cept was also the CT concept proposed by Richards
and Raymond (2000) (3 articles), and in the se-
cond position appears the theory of tourists’ Push
and Pull motivations (Nowacki, 2009; Prebesen et
al., 2013) and the concept of creative attraction
(Ali et al., 2016; Richards, 2011), which were used
in two articles. In the last research line (The role
of CT on local/community development), the CT
concept by Richards and Raymond (2000) was the
most used concept.

Therefore, we verify that the most used con-
cept in all lines of research is the concept of CT,
especially the one proposed by Richards and Ray-
mond (2000).
is the one of sustainability (Chirild et al., 2018;
Higgins-Desbiolles et al., 2019; Korez-Vide, 2013;
Ohridska-Olson & lvanov, 2010; Thongsamak et
al., 2013; Throsby, 2008; Todorov & Marinova,
2011; UNWTO, 2005; Wurzburger et al., 2009)

followed by the concepts of perceived authenticity

The second most used concept

and creative attraction. With respect to theories
and conceptual models, the model of creative ex-
perience (Tan et al., 2013), the model of the four
realms of experiences (Pine and Gilmore, 1998;
Pine et al., 1999), and the theory of tourists’ push
and pull motivations (Nowacki, 2009; Prebesen et
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al., 2013) are the most used across the lines of

research.

iii. The research settings and research participants
of each line of research

To characterize the research settings, we opted
to organize them in two sets of categories. In the
first set we organised them as follows: (1) rural
(data collected in villages and remote locations);
(2) urban (data collected in towns and cities); and
(3) multiple settings (data collected from various
settings, including social media). In the second
set of categories, we organized the settings as: (1)
regional (data collected from settings located in
a territorial unit corresponding to a region); (3)
national (data collected from settings located at
various points in a country); and (5) internatio-
nal (data collected from settings located in two or
more countries) (see supplementary material 4 and
6). In the first line of research (Characterization of
CT stakeholders), the settings tend to be distribu-
ted in a balanced way between rural and urban, on
the one hand, and between local and national, in
the other hand. However, in the remaining lines of
research there are clear concentrations of settings
in one of the categories mentioned above. In the
second line of research (Management of CT pro-
jects), most of the settings are urban, on the one
hand, and local, on the other hand. The concen-
tration of settings is even higher in the third line of
research (CT experiences), as all of them are ur-
ban and, apart from one, local. In the fourth line
of research (Loyalty and visitor revisit intentions),
most of the settings are also urban, but they are
evenly distributed by the local/regional categories.
In the last line of research (The role of CT in lo-
cal/community development), most of the settings
are rural and local. It is worth mentioning that in
the first two lines of research we find online set-
tings at a national and international level. In a
minority of cases, the provided information about
research settings was not clear.

If we look across the lines of research, we see
that there is a predominance of urban settings,
on the one hand, and local settings, on the other
hand. The near absence of international settings
stands out.

To deal with the diversity of research par-
ticipants, we created the following categories:
(1) tourists (national and domestic) and visi-
tors/event participators; (2) residents; (3) arti-
sans/artists (including designers, craftsman etc.);
(4) local/regional authorities and policymakers
(including tourism industry experts, community
leaders etc.); (5) representatives of organisati-
ons/communities (including creative communities,
associations, pioneers of CT etc.); (6) managers
in tourism sector; (7) business owners and entre-
preneurs in tourism/CT sectors; (8) tour opera-
tors and other tourism professionals (including em-
ployees in CT /tourism, CT mediators, etc.); and
(9) researchers in the tourism field (See supple-
mentary material 4 and 7).

Tourists and visitors/event participators are the
main research participants in three lines of rese-
arch - loyalty and visitor revisit intentions (9 arti-
cles), characterization of CT stakeholders (7 ar-
ticles) and CT experiences (6 articles) - clearly
standing out from the others. In the other lines
of research there is a greater balance between the
research participants. In the second line of rese-
arch (Management of CT projects) most of the
articles collected data from local/regional autho-
rities and policymakers (11 articles) and business
owners and entrepreneurs (11 articles), but a signi-
ficant number of articles collected data from other
research participants: tourists and visitors/event
participators (8 articles), managers in tourism sec-
tor (7 articles), and artisans/artists (5 articles).
This diversity is also found in the last line of rese-
arch (The role of CT in local/community develop-
ment): business owners and entrepreneurs (4 arti-
cles), representatives of organizations/associations
or communities (2 articles), local/regional autho-

rities and policy makers (2 articles) and residents



(2 articles). Overall, it is interesting to note that
residents and artisans/artists participated in a very

small number of articles.

iv. The research methods used in each line of

research

The first line of research (Characterization of
CT stakeholders) has an equal number of quanti-
tative and qualitative articles, and the dominant
methods of collecting data were surveys and inter-
views (See supplementary material 4 and 8). The
second line of research (Management of CT pro-
jects) is predominantly qualitative, although there
is also a significant number of mixed methods stu-
dies. With respect to methods of collecting data,
interviews stand out as the dominant method, but
surveys appear in second place, as they were widely
used by mixed methods studies. The third line of
research (CT experiences) is dominated by quanti-
tative research designs and by surveys, happening
the same with the fourth line of research (Loyalty
and visitor revisit intentions). On the contrary, in
the last line of research (The role of CT in lo-
cal/community development), qualitative research
design and interviews predominate.

Overall, there is a balance between quantitative
and qualitative research designs, although there is
a non-negligible number of articles that adopted
a mixed research design. When it comes to data
collection methods, surveys and interviews clearly
stand out, although a considerable number of arti-
cles have used ethnography, focus groups and non-

participant observations.

v. The main themes addressed in the conclusions

of each line of research

With respect to the themes addressed in the
conclusions of the reviewed articles, we identified
the main themes (analytical themes), sub-themes
(descriptive themes) and free codes, although to

answer this review question we consider that it is
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enough to focus on the themes and sub-themes
(See supplementary material 9 and 10).

The main theme in the conclusions of the first
line of research (Characterization of CT stakehol-
ders) is “profiling creative tourists” (12 articles),
which includes the classification of the creative
tourists and their preferences, expectations, and
behaviors, the examination of their motivations
and satisfaction, as well as their levels of well-
being. The other themes are: strategies for the
improvement of CT initiatives, characterizing CT
initiatives in specific contexts, and developing new
concepts to study CT in specific contexts. In the
second line of research (Management of CT pro-
jects) two main themes emerge from the conclusi-
ons: factors that may enhance CT development
(18 articles), and strategies for better manage-
ment of (and better policies for) CT activities (17
articles). The first theme focuses on the role of
different factors for CT development, such as the
role of certain methods/activities/attractions, as
The se-

cond theme includes mainly managerial suggesti-

well as resources, in CT development.

ons to governmental bodies and managers. The
other themes are the role of stakeholders on CT
development, profiling tourists for managerial pur-
poses, measuring CT activities, challenges for CT
development, and benefits of CT for locals/local
destinations.

In its turn, “characterizing the CT experience”
is the main theme found in the conclusions of the
third line of research (CT experiences), which re-
fers to the features of tourism experiences, its com-
The

other themes are authenticity, strategies for enhan-

ponents, and linkages with other aspects.

cing CT experiences, and perceptions of CT ex-
periences. The conclusions in the fourth line of
research (Loyalty and visitor revisit intentions) are
centred around two main themes: strategies for
enhancing revisit intentions and loyalty, and revi-
sit/behavioural intentions. While the first theme
refers to managerial suggestions for enhancing re-

visit intentions and loyalty, the second theme fo-
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cuses on revisit/behavioral intentions and linkages
with other factors. Tourists' loyalty and the deter-
minants of CT experiences in the context of revisit
intentions are the remaining themes. Finally, in
the last line of research (The role of CT in lo-
cal/community development), there is one theme
that stands out slightly, namely the benefits/role of
CT in rural/urban local development, accounting
for the benefits of CT for local communities/rural
development, and the role/effects of CT on ur-
ban/small towns development. The other two to-
pics discussed in the conclusions are the potential
of small/rural spaces for the CT development (in-
cluding the advantages of small cities/villages for
CT and rural revitalization), and the strategies for
CT development in poor communities/rural areas
(including suggestions for CT development in poor
communities and suggestions for CT development
in rural areas). The last theme discussed in the
conclusions of this line of research is the barriers
in developing CT in poor communities/rural areas.

If we look across the lines of research, two
patterns emerge. First, there is a predominance
of themes that refer to conclusions of a descrip-
tive nature (definitions, classifications, evaluati-
ons, identifications, etc.). Exceptions to this pat-
tern are found in the third and fourth lines of rese-
arch (CT experiences and loyalty and visitor revisit
intentions, respectively), where a significant part
of the conclusions are of a more complex nature,
accounting, for example, for links/associations
between factors/variables. Second, themes reflec-
ting management-related issues are found in all [li-
nes of research, with exception of the third one
(CT experiences) in which these issues are not so
explicitly addressed.

vi. The main reported limitations of the studies in
each line of research

The main limitations of the reviewed articles
reported by the respective authors were grou-
ped in the following categories (See supplemen-

tary material 11): sample restrictions (small num-
ber of participants, non-diversified samples), data
restrictions (data trustworthiness, limited number
of indicators, limited set of variables), context-
specific results (limited generalization of the re-
sults to other cultural contexts), methodological
constraints (constrains in the data collection and
analysis), scarce resources (time, budget, etc.),
and not discussed (for detailed information please
see supplementary material 4 and 11).

In the first line of research (Characterization of
CT stakeholders) the main reported limitations are
context-specific results and methodological cons-
traints. In the second line of research (Manage-
ment of CT projects) the main limitation has to
do with methodological constraints. However, the
vast majority of the articles in this line do not re-
port limitations. In its turn, data restrictions and
context-specific results are the main reported li-
mitations in the third line of research (CT expe-
riences). In the fourth line of research (Loyalty
and visitor revisit intentions) the main reported li-
mitations are context-specific results and sample
restrictions. In the last line of research (The role
of CT in local/community development), scarce
resources and methodological constraints are the
main reported limitations, although most of the
articles do not identify any limitation.

Overall, context-specific results and methodo-
logical constraints are the main reported limitati-
ons. This means that most of the authors of the
reviewed articles recognize that they have problems
in terms of generalizability and validity of the re-
sults.

5. Discussion and recommendations for future
research

Although conceptual work on CT started at the
beginning of this century, empirical research initi-
ated about a decade later. This research is mainly



concentrated in Asia and Europe. Despite being
relatively recent, empirical research on CT has al-
ready reached a considerable volume and diversity.
The lines of research identified in this systema-
tic review are like those identified by Duxbury and
Richards (2019), which shows considerable consis-
tency in this regard. Nevertheless, our review pro-
vides a detailed picture of the empirical research,
as it also identifies the sublines of research. It also
allows us to see which lines and sublines of rese-
arch have more articles. In this regard, the clear
predominance of the line on the management of
CT projects stands out. From our viewpoint, this
probably has to do with the fact that CT is an
expanding industry, raising interest among seve-
ral agents, territories, and cities (Pine & Gilmore,
1998; Richards, 2014; Florida, 2014), but with im-
portant challenges in terms of economic and finan-
cial sustainability. Anyway, aspects related to the
management and development of CT projects are
not limited to this line of research, as they also ap-
pear in the other lines, except for the line on CT
experiences. This shows that empirical research
on CT is strongly influenced by management and
policy concerns. While not underestimating the
importance of management issues, future research
may pay more attention to aspects that go beyond
management, either by deepening the other lines
of research identified by us, or by exploring new to-
pics, such as the role of new forms of creative and
niche tourism in the promotion of social inclusion
(Couret, 2020; Duarte et al., 2022), CT and its
relation with well-being and positive emotions, a
deeper examination of the benefits of CT on local
development (Pimenta et al., 2021), new forms of
active tourist participation (De Bruin & Jelinci¢,
2016), emotional engagement of tourists with the
communities, and CT as a promoter of “regenera-
tive tourism” (Duxbury et al., 2020).

The analysis of each line of research revealed
that the articles on CT used a significant diver-
sity of theories and conceptual models, what is in

line with the plurality of research aims. However,
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it is worth noting the great centrality of the con-
cept of CT developed by Richards and Raymond
(2000) across all lines of research. This means
that the bulk of empirical research has remained
faithful to the initial definition of the concept of
CT, not having made use of the changes that have
been introduced in this concept over time (which
are described in the second section of this article).
Future empirical research should not be indifferent
to these conceptual developments and should seek
to assess the need to introduce new conceptual
elements.

Research settings are not the same across all
lines of research, although there is a clear trend
towards urban settings, on the one hand, and local
settings, on the other hand. The line of research
on the role of the CT in the development of com-
munities diverges from this pattern, as it privileges
rural settings. The centrality on urban settings has
to do with the fact that CT initially developed in
urban areas and only later expanded to rural areas
(Richards, 2019). It is also worth noting that in-
ternational settings are nearly absent. In our view,
articles comparing CT in rural and urban settings,
as well as in different countries could enhance this
field of research.

With respect to research participants, it is not
surprising that tourists and visitors stand out in
certain lines of research, and local/regional autho-
rities and business owners, and entrepreneurs stand
out on other lines. What is surprising is the small
number of articles that had artisans/artists and re-
sidents as participants, as these are an integral part
of the CT process (Richards and Wilson, 2006).
From our viewpoint, it would be important that
the perspectives of artisans/artists, creativity pi-
oneers and residents begin to be further explored
by future studies, because only in this way we can
have a comprehensive understanding of this phe-
nomenon.

This systematic review also reveals that certain
lines of research, apart from one, have privileged
quantitative designs and others qualitative designs.
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However, it is a bit surprising that the research li-
nes on CT experiences and loyalty and visitor re-
visit intentions, which include aspects that may
require an interpretive understanding, are domina-
ted by quantitative design. Considering the nature
of these lines of research, an increase in qualitative
studies could enrich scientific knowledge of some
relevant topics. The themes addressed in the
conclusions of the reviewed articles are not enti-
rely surprising, as they reflect the research aims of
each line of research. What stands out is, once
again, the predominance of issues related to the
management and development of CT projects, as
these issues are found in the conclusions of all li-
nes of research, except for the line of research on
creative experiences. The themes found in the con-
clusions also reflect the type of analysis carried out,
which in three lines of research (Characterization
of CT stakeholders, Management of CT projects
and the role of CT in local/community develop-
ment) is mainly descriptive and exploratory. Only
in the lines on CT experiences and loyalty and re-
visit intentions there are themes that denote more
complex analyses (e.g. relationships between se-
veral variables). We advocate for more complex
analysis to account for the complexity of the CT
field and the contexts in which it operates.

Finally, regarding limitations reported in the
reviewed articles, we found that two lines of re-
search are not as reflexive as we would expect:
management of CT projects and the role of CT
in local development. Of the articles that identify
limitations, the most reported are context-specific
results and methodological constraints, referring
to issues related with generalizability and validity.
More diversified samples, including representative
samples, and a closer surveillance over data collec-
tion process may help to overcome these limitati-
ons.

Still in relation to limitations, the quality as-
sessment carried out by us revealed that the dis-
cussion of ethical aspects is neglected by most ar-
ticles. This is an aspect that should be considered

in future studies and publications. The quality as-
sessment also revealed that the articles that report
mixed method studies (which predominate in the
line of research on the management of CT pro-
jects) are the ones that exhibit the most weaknes-
ses, so greater care is needed in the execution and
publication of these articles.

6. Conclusions and limitations

In our view, this systematic review is useful for
researchers in the CT field, as to the best of our
knowledge, this review is the first one to provide
a detailed overview of the empirical research on
CT. We can conclude that empirical research on
CT is clearly expanding, having already acquired
a reasonable level of diversification and maturity.
To reach higher levels of maturity, we believe that
it is above all necessary to look beyond the issues
related to project management and development
policies (extending, for example, the lines of rese-
arch on creative experiences and the role of CT
on local development), to overcome the existing
conceptual fixation, to break with the circumscrip-
tion to urban and local settings, and to reverse
the negligence of the artisans/artists and residents’
perspectives. It is also of paramount importance
to consider the ethical issues. We are not clai-
ming that the research carried out so far is dubi-
ous regarding these issues, but that it is necessary
to discuss them explicitly when publishing the re-
sults. It would also be important to overcome the
limitations arising from the context-specific results
and certain methodological constraints and to in-
vest progressively on more complex and in-depth
analyses, as well as in open discussions of the li-
mitations of the studies.

This review also has some practical contribu-
tions for policymakers and practitioners in the CT
field. For the policymakers, considering the main
conclusions of the managerial and development



studies in CT, we found out the importance of
adding CT to tourism policies to foster the sustai-
nable development of rural places, poor communi-
ties and small cities or towns. Also, the reviewed
articles highlighted the importance of applying CT
with strategic planning by including all CT sta-
keholders, especially governmental authorities, en-
trepreneurs, and local artisans in the development
process. When it comes to the contributions for
practitioners, this review showed the importance of
quality of CT experiences and products, and im-
mersive local experiences for tourists. This review
also summed up how to ensure tourist loyalty and
satisfaction, and how to increase the success of
tourism projects, improve the CT product, or how
to assess and manage them. Thus, we believe that
this research can be a guideline for policymakers
and tourism professionals since it maps out the
general characteristics of the empirical research on
managerial studies in CT.

Despite our efforts to include the largest num-
ber of articles, it is possible that this systema-
tic review is not fully comprehensive, because we
have left out publications in other formats, such
as book chapters and conference proceedings, and
in other languages other than English, Portuguese
and Spanish. In addition, the review of study fin-
dings/results could have gone deeper, but due to
the volume of articles reviewed and the diversity of
review questions, this did not appear to be viable
in a single article.

Acknowledgements

This paper is financed by National Funds pro-
vided by FCT- Foundation for Science and Tech-
nology through project UIDB/04020/2020 and th-
rough PhD Scholarship (Ul/BD/150801/2020).

JT&D | n.2 41 | 2023 | 545

Supplementary material
All  supplementary  material can  be
found at |https://www.researchgate.net/
publication/371167697_Supplementary_
material_of_the_Empirical_Research_on_
Creative_Tourism_-_A_Systematic_Review_

published_in_the_Journal_of_Tourism_

Development_41_2023#fullTextFileContent

References

Ali, F., K., & Hussain, K. (2016).
of experiences on memories, satisfaction and behavi-

Ryu, Influence
oral intentions: a study of creative tourism. Jour-
nal of Travel & Tourism Marketing, 33(1), 85-100.
https://doi.org/10.1080/10548408.2015.1038418

Baixinho, A., Santos, C.,
S. d., Silva, L. S. d,,
R. M. N. (2020). Creative Tourism on Islands:
A Review of the Literature. Sustainability, 12(24).
https://doi.org/10.3390/su122410313

Couto, G., Albergaria, |I.

Medeiros, P. D., & Simas,

Bakas, F. E.,
(2019).
neur networks in rural Portugal.

Duxbury, N., & de Castro, T. V.
Creative tourism: catalysing artisan entrepre-
International Journal
of Entrepreneurial Behavior & Research, 25(4), 731-752.
https://doi.org/10.1108/ijebr-03-2018-0177

Bakas, F. E., Duxbury, N., Remoaldo, P. C., & Matos,
0. (2019). The social utility of small-scale art festivals
with creative tourism in Portugal. International Jour-
nal of Event and Festival Management, 10(3), 248-266.
https://doi.org/10.1108/ijefm-02-2019-0009

Bastenegar, M. (2020).

Creative and Sustainable Tourism of Gastronomy Case

Study: 30 Tir Street Food in Tehran. Manzar-

the Scientific Journal of Landscape, 11(49), 24-33.

https://doi.org/10.22034 /manzar.2019.199092.1993

From Gastronomy Tourism to

Blapp, M., & Mitas, O. (2018). Creative tou-
rism in Balinese rural communities. Cur-
rent Issues in  Tourism, 21(11), 1285-1311.
https:/ /doi.org/10.1080/13683500.2017.1358701

Booyens, I, & Rogerson, C. (2015). Creative
Tourism in Cape Town: An Innovation Perspec-
tive [Article]. Urban Forum, 26(4), 405-424.

https://doi.org/10.1007/s12132-015-9251-y


https://www.researchgate.net/publication/371167697_Supplementary_material_of_the_Empirical_Research_on_Creative_Tourism_-_A_Systematic_Review_published_in_the_Journal_of_Tourism_Development_41_2023#fullTextFileContent
https://www.researchgate.net/publication/371167697_Supplementary_material_of_the_Empirical_Research_on_Creative_Tourism_-_A_Systematic_Review_published_in_the_Journal_of_Tourism_Development_41_2023#fullTextFileContent
https://www.researchgate.net/publication/371167697_Supplementary_material_of_the_Empirical_Research_on_Creative_Tourism_-_A_Systematic_Review_published_in_the_Journal_of_Tourism_Development_41_2023#fullTextFileContent
https://www.researchgate.net/publication/371167697_Supplementary_material_of_the_Empirical_Research_on_Creative_Tourism_-_A_Systematic_Review_published_in_the_Journal_of_Tourism_Development_41_2023#fullTextFileContent
https://www.researchgate.net/publication/371167697_Supplementary_material_of_the_Empirical_Research_on_Creative_Tourism_-_A_Systematic_Review_published_in_the_Journal_of_Tourism_Development_41_2023#fullTextFileContent
https://www.researchgate.net/publication/371167697_Supplementary_material_of_the_Empirical_Research_on_Creative_Tourism_-_A_Systematic_Review_published_in_the_Journal_of_Tourism_Development_41_2023#fullTextFileContent

546 | JT&D | n.2 41 | 2023 | AKDEMIR et al.

Booyens, |., & Rogerson, C. M. (2019). Creative tou-
rism: South African township explorations. Tourism
Review, 74(2), 256-267. https://doi.org/10.1108/tr-12-

2017-0200

Cabecga, S. M., Goncalves, A. R., Marques, J. F., & Ta-
(2019).
tourism territories through tangible objects:

vares, M. Mapping intangibilities in creative
a metho-

dological approach for developing creative tourism of-

fers. Tourism & Management Studies, 15, 42-49.
https://doi.org/10.18089 /tms.2019.155105
Carvalho, R. M. F., Costa, C. M. M. d., & Fer-

reira, A. M. A. P. (2019). Review of the theoreti-
cal underpinnings in the creative tourism research fi-
eld. Tourism & Management Studies, 15(Sl), 11-22.

https://doi.org/10.18089 /tms.2019.155102

Cavalcante, M. M., & Fonseca, D. d. B. C. (2021). Tu-
rismo criativo como estratégia de desenvolvimento: o
caso de Unido dos Palmares, Alagoas. RITUR-Revista
Iberoamericana de Turismo, 11(1), 264-286.

Chan, C.-S., Chang, T. C., & Liu, Y. (2020). Investiga-
ting Creative Experiences and Environmental Perception
of Creative Tourism: The Case of PMQ (Police Married
Quarters) in Hong Kong. Journal of China Tourism Rese-
arch. https://doi.org/10.1080/19388160.2020.1812459

Chang, A. Y.-P., & Hung, K.-P. (2021). Develop-
ment and validation of a tourist experience scale for
cultural and creative industries parks. Journal of
Destination Marketing & Management, 20, 100560.

https:/ /doi.org/10.1016/j.jdmm.2021.100560

Chang, L.-L., Backman, K. F., & Huang, Y. C. (2014).
Creative tourism: a preliminary examination of creative
tourists’ motivation, experience, perceived value and re-
visit intention. International Journal of Culture, Tourism
and Hospitality Research, 8(4), 401-419.

Chen, C.-F., & Chou, S.-H. (2019). Antecedents and con-
sequences of perceived coolness for Generation Y in the
context of creative tourism - A case study of the Pier 2
Art Center in Taiwan. Tourism Management, 72, 121-
129. https://doi.org/10.1016/j.tourman.2018.11.016

Chirils, D., Chirils, M., & Sirbulescu, C. (2018). Study
Regarding Manifestation Forms of Sustainable Tou-
rism.  Scientific Papers: Animal Science & Biotech-

nologies/Lucrari Stiintifice: Zootehnie si Biotehnologii,

51(1).

Choi, A., Berridge, G., & Kim, C. (2020). The Urban Mu-
seum as a Creative Tourism Attraction: London Museum
Lates Visitor Motivation. Sustainability, 12(22), Article
9382. https://doi.org/10.3390/su12229382

Cora, J., & Henriques, C. (2021). O turismo criativo como
base para as politicas focadas no desenvolvimento sus-
tentavel local: O caso de Brasilia e do Recife — Bra-

sil. Revista Turismo & Desenvolvimento, 36(1), 367-379.

https:/ /doi.org/10.34624/rtd v1i36.9217

Creative tourism — providing the
Worldwide
747-751.

Couret, C. (2020).
answers to a more inclusive society.
Hospitality and Tourism Themes, 12(6),

https://doi.org/10.1108/whatt-07-2020-0072

Cruz, A. R., Perestrelo, M.,
Costa, P. (2019).
butions to the creative tourism dynamics in Portu-

15, 23-32.

Gato, M. A, &
Connecting the dots: contri-
gal.  Tourism & Management Studies,
https://doi.org/10.18089 /tms.2019.155103

De Bruin, A., & JelinCi¢, D. A. (2016). Toward extending
creative tourism: participatory experience tourism. Tou-
rism Review, 71(1), 57-66. https://doi.org/10.1108/tr-
05-2015-0018

Dean, D., & Suhartanto, D. (2019). The forma-
tion of visitor behavioral intention to creative tou-
rism: the role of push-Pull motivation. Asia Pa-

cific Journal of Tourism Research, 24(5), 393-403.
https://doi.org/10.1080/10941665.2019.1572631

M. R., & Patuleia, M.
Developing poor communities through crea-

Dias, A., Gonzalez-Rodriguez,
(2020).
tive tourism. Journal of Tourism and Cultural Change.
https://doi.org/10.1080/14766825.2020.1775623

Dias-Sardinha, I., Ross, D., & Gomes, A. C. (2018). The
clustering conditions for managing creative tourism des-
tinations: the Alqueva region case, Portugal. Journal of
Environmental Planning and Management, 61(4), 635-
655. https://doi.org/10.1080/09640568.2017.1327846

Duarte, E., & Simdes, J. M. (2022).
Creative Tourism as a promoter of the Sustaina-

Marujo, N.,

ble Development Goals - Central Alentejo. Re-

vista Turismo & Desenvolvimento, 39, 329-341.

https://doi.org/10.34624 /rtd.v39i0.27283

Duxbury, N., Bakas, F. E., de Castro, T. V., & Silva, S.
(2021). Creative Tourism Development Models towards
Sustainable and Regenerative Tourism. Sustainability,
13(1), Article 2. https://doi.org/10.3390/su13010002

Duxbury, N., & Richards, G. (2019). A research agenda for
creative tourism. Edward Elgar Publishing.

Einali, J., Mohammadi Yeganeh, B., & Ghasemlou, H.
(2019). The role of creative tourism in sustainable de-
velopment of rural areas (Case study: historic-cultural
villages in north-west of Iran). Journal of Research and
Rural Planning, 8(2), 19-39.



Elkasrawy, S. (2020). Creative Cultural Tourism in Egypt:
Case Study of Papyrus and Pottery. International Journal
of Heritage, Tourism and Hospitality, 14(1), 215-225.

Fagundes, C., & Ashton, G. M. S. (2016). The
Tourist Offer in Bonito, Mato Grosso do Sul, Bra-
zil:  The Creative Potential as Competitive Differen-
tial. Rosa Dos Ventos-Turismo E Hospitalidade, 8(1).
https://doi.org/10.18226/21789061.v8e006

Fernandes, C., & Rachdo, S. (2014).
rism at a traditional cultural tourism destination: a

Reinventing tou-
case study of Viana do Castelo (Portugal). Inter-
national Journal of Business and Globalisation, 12(3).
https://doi.org/10.1504/ijbg.2014.060213

Ferreira, J., Sousa, B. M., & Goncalves, F. (2019). Encou-
raging the subsistence artisan entrepreneurship in han-
dicraft and creative contexts. Journal of Enterprising

Communities: People and Places in the Global Economy,

13(1/2), 64-83. https://doi.org/10.1108/jec-09-2018-

0068

Florida, R. (2014). The creative class and economic deve-
lopment. Economic development quarterly, 28(3), 196-
205.

M., & Giaccone, S. C.
research:

Galvagno, (2019). Map-

ping creative tourism Reviewing the fi-
eld and outlining future directions. Journal of
Hospitality & Tourism Research, 43(8), 1256-1280.

https://doi.org/10.1177/1096348019862030

Garces, S., Pocinho, M., de Jesus, S. N., Camara, E., &
Martins, P. (2020).
characteristics of portuguese tourists. Journal of Spatial

Exploring creativity and wellbeing
and Organizational Dynamics, 8(1), 4-15.

Gato, M. A., Costa, P,
trelo, M. (2020).
ting Tool for Placemaking Strategies in Peripheral

A. R.,, & Peres-
Creative Tourism as

Cruz,
Boos-

Areas: Insights From Portugal. Journal of Hospita-
lity & Tourism Research, Article 1096348020934045.
https://doi.org/10.1177/1096348020934045

Guerreiro, M. M., Henriques, C., & Mendes, J. (2019). Cul-
tural and creative tourism: The case of 'celebrations’ in
the Algarve region. Journal of Spatial and Organizational
Dynamics, 7(4), 320-338.

Higgins-Desbiolles, F., Carnicelli, S., Krolikowski,
C., Wijesinghe, G., & Boluk, K. (2019). De-
growing  tourism: rethinking  tourism. Jour-
nal of Sustainable Tourism, 27(12), 1926-1944.

https://doi.org/10.1080/09669582.2019.1601732

JT&D | n.2 41 | 2023 | 547

March,
Asses-

Hoya, D., Brooks, P., Woolf, A., Blyth, F.,
L., Bain, C, ., & Buchbinder, R. (2012).
sing risk of bias in prevalence studies: modification

of an existing tool and evidence of interrater agree-

ment. Journal of Clinical Epidemiology, 65, 934-939.

https://doi.org/10.1016/j jclinepi.2011.11.014

Huang, Y.-C.,
F. (2019).
predicting

Chang, L. L.,
Detecting common

& Backman, K.
method bias in
behavioural intention

creative  tourists

with an illustration of theory of planned behavi-
our. Current Issues in Tourism, 22(3), 307-329.

https://doi.org/10.1080/13683500.2018.1424809

Huang, Y.-C., Cheng, J.-S., & Chang, L. L. (2020). Un-
derstanding Leisure Trip Experience and Subjective Well-
Being: an lllustration of Creative Travel Experience.
Applied Research in Quality of Life, 15(4), 1161-1182.
https://doi.org/10.1007/s11482-019-09727-y

Hung, W.-L., Lee, Y.-J., & Huang, P.-H. (2016). Creative
experiences, memorability and revisit intention in crea-
tive tourism. Current Issues in Tourism, 19(8), 763-770.
https:/ /doi.org/10.1080/13683500.2013.877422

Kangkhao, S. (2020).
propulsion mechanism with the sustainability and co-

Community development and
creation: Sawankhalok master plan for tourism ac-
tivities in world heritage areas of historical districts
Sukhothai - Si Satchanalai and Kamphaeng Phet. it
Cogent Arts & Humanities, 7(1), Article 1832307.
https://doi.org/10.1080/23311983.2020.1832307

Keller, 1. 1., & Velibeyoglu, K. (2021).  The rise
and fall of the rural creative class: The case
of Alacati. City, Culture and Society, 100372.

https://doi.org/10.1016/j.ccs.2021.100372

Korez-Vide, R. (2013). Promoting sustainability of tourism
by creative tourism development: How far is Slovenia?
Innovative issues and approaches in social sciences, 6(1),
77-102.

Lee, A. H. J., Lee, D. B. H,, Shin, Y., & Wall, G.
(2016). Creativity and Traditional Cultural Accommoda-
tions in Sustainable Community Development: The Case
of 'Hanok-stay’ Program in South Korea. Journal of Ru-
ral and Community Development, 11(1), 16-29.

Lee, J., & Lee, H. (2015).
rity of Policies for Creative Tourism Industry in Korea
using AHP. Procedia Computer Science, 55, 479-434.
https://doi.org/10.1016/j.procs.2015.07.018

Deriving Strategic Prio-

Li, Y.-Q., & Liu, C.-H. (2020). Impact of cultural contact
on satisfaction and attachment: mediating roles of crea-
tive experiences and cultural memories [Article]. Journal



548 | JT&D | n.2 41 | 2023 | AKDEMIR et al.

of Hospitality Marketing & Management, 29(2), 221-245.
https://doi.org/10.1080/19368623.2019.1611516

Limsopitpun, N., Siriwoharn, T. & Laohanan, S. (2016).
An Adaptation Model for Creative Tourism Businesses:
A Case Study of Khao Yai Economic Roads and Foreign
Tourists [Case Study]. Catalyst, 13(13), 80-88.

Liu, Y.-X., Xiong, J.-L., Chen, Y., & Yen, T.-F. T. (2020).
How to Develop Cultural and Creative Tourism at a De-
monstrated Village in Yi Nationality Region of Liangshan
Prefecture. Asian Journal of Education and Social Stu-
dies, 43-55.

Melo, C., Correia, A. |, Cardoso, M., & Marques, V.
(2019). Creative tourism experiences in Guimardes: A
twofold analysis of visitors’ and suppliers’ perspectives.
Revista portuguesa de estudos regionais, (51), 73-91.

NICE. (2012). Appendix H quality appraisal chec-
klist—Qualitative studies. In N. I. f. C. Ex-
cellence (Ed.), Methods for the development of
NICE public health guidance (pp. 2016-2017).
https://www.nice.org.uk/process/pmgé/chapter/
appendix-h-quality-appraisal-checklist-qualil

tative-studies

Nowacki, M. M. (2009). Quality of visitor attrac-
tions, satisfaction, benefits and behavioural intenti-
ons of visitors: verification of a model. Interna-
tional Journal of Tourism Research, 11(3), 297-309.
https://doi.org/10.1002/jtr.689

Ohridska-Olson, R. V., & lvanov, S. H. (2010). Creative
tourism business model and its application in Bulgaria.
Proceedings of the Black Sea Tourism Forum’Cultural
Tourism—The Future of Bulgaria.

Page, M. J., McKenzie, J. E., Bossuyt, P. M., Boutron, I.,
Hoffmann, T. C., Mulrow, C. D., Shamseer, L., Tetzlaff,
J. M., Akl, E. A., & Brennan, S. E. (2021). The PRISMA
2020 statement: an updated guideline for reporting sys-
tematic reviews. International Journal of Surgery, 88,
105906.

Page, M. J., Moher, D., Bossuyt, P. M., Boutron, I., Hoff-
mann, T. C., Mulrow, C. D., Shamseer, L., Tetzlaff,
J. M., Akl, E. A., & Brennan, S. E. (2021). PRISMA
2020 explanation and elaboration: updated guidance and
exemplars for reporting systematic reviews. Bmyj, 372.

Pawlusinski, R., & Kubal, M. (2018). A new
take on an old structure? Creative and slow
tourism in  Krakow (Poland). Journal of Tou-
rism and  Cultural  Change, 16(3), 265-285.
https://doi.org/10.1080/14766825.2017.1330338

Pimenta, C. A. M., Ribeiro, J. C., & Remoaldo, P. (2021).
The relationship between creative tourism and local de-
velopment: a bibliometric approach for the period 2009-
2019. Tourism & Management Studies, 17(1), 5-18.
https://doi.org/10.18089/tms.2021.170101

Popay, J., Roberts, H., Sowden, A., Petticrew, M., Arai,
L., & Rodgers, M., ... & Duffy, S. (2006). Guidance on
the conduct of narrative synthesis in systematic reviews.
A product from the ESRC methods programme. Version
1(b92).

Prebesen, N. K., Woo, E. W., Chen, J. S., & Uysal,
M. (2013). Motivation and involvement as antece-
dents of the perceived value of the destination expe-
rience. Journal of Travel Research, 52(2), 253-264.
https://doi.org/10.1177/0047287512461181

Remoaldo, P., Ghanian, M., & Alves, J. (2020).
Exploring the Experience of Creative Tourism in
the Northern Region of Portugal-A Gender Pers-
pective. Sustainability, 12(24), Article 10408.
https://doi.org/10.3390/su122410408

Remoaldo, P., Matos, O., Freitas, |., Goja, R., Alves, J.
A., Ribeiro, V., Pereira, M., & Xavier, C. (2020). An
International Overview of Certified Practices in Creative
Tourism in Rural and Urban Territories. Journal of Hos-
pitality & Tourism Research, Article 1096348020950792.
https://doi.org/10.1177/1096348020950792

Remoaldo, P., Matos, O., Ggja, R., Alves, J., & Duxbury,
N. (2020). Management Practices in Creative Tourism:
Narratives by Managers from International Institutions to
a More Sustainable Form of Tourism. Geosciences, 10(2),
46. https://doi.org/10.3390/geosciences10020046

Remoaldo, P., Serra, J., Marujo, N., Alves, J., Gong¢alves,
A., Cabega, S., & Duxbury, N. (2020). Profiling the par-
ticipants in creative tourism activities: Case studies from
small and medium sized cities and rural areas from Conti-
nental Portugal. Tourism Management Perspectives, 36,
100746. https://doi.org/10.1016/j.tmp.2020.100746

Richards, G. (2011).  Creativity and tourism.  An-
nals of Tourism Research, 38(4), 1225-1253.
https://doi.org/10.1016/j.annals.2011.07.008

Richards, G. (2014). Creativity and tourism in the city.
Current Issues in Tourism, 17(2), 119-144.

Richards, G. (2019). Creative tourism: opportunities for
smaller places? Tourism & Management Studies, 15(Sl),
7-10. https://doi.org/10.18089/tms.2019.15SI01

Richards, G. (2020). Designing creative places: The role
of creative tourism. Annals of Tourism Research, 85.
https://doi.org/10.1016/j.annals.2020.102922


https://www.nice.org.uk/process/pmg4/chapter/appendix-h-quality-appraisal-checklist-quali\ tative-studies
https://www.nice.org.uk/process/pmg4/chapter/appendix-h-quality-appraisal-checklist-quali\ tative-studies
https://www.nice.org.uk/process/pmg4/chapter/appendix-h-quality-appraisal-checklist-quali\ tative-studies

Richards, G., & Raymond, C. (2000).
ATLAS news, 23(8), 16-20.

Creative tourism.

Richards, G., & Wilson, J. (2004). The impact of cultu-
ral events on city image: Rotterdam, cultural capital of
Europe 2001. Urban studies, 41(10), 1931-1951.

Richards, G., & Wilson, J. (2006). Developing creativity in
tourist experiences: A solution to the serial reproduction

Tourism Management, 27(6), 1209-1223.

https://doi.org/10.1016/j.tourman.2005.06.002

of culture?

Richards, G., & Wilson, J. (2007). Tourism development
trajectories: From culture to creativity? In Tourism, cre-
ativity and development (pp. 23-56). Routledge.

Sarantou, M., Kugapi, O., & Huhmarniemi, M.
(2021). Context mapping for creative tou-
rism. Annals of Tourism Research, 86, 103064.

https:/ /doi.org/10.1016/j.annals.2020.103064

Sirikudta, S., & Sirisuthikul, V.
(2019). Fulfil-
ling the Gap between Tourists’ Expectation and Per-

Archarungroj, P.,
Sustainable Creative Tourism for

ception towards Tourism Routes in the Upper Gre-
International Journal of
5(2), 43-53.

ater Mekong Subregion.
Humanities, Arts & Social Sciences,

https://doi.org/10.20469 /ijhss.5.10001-2

Somnuxpong, S. (2020). Chiang Mai: A Creative City
Using Creative Tourism Management. Journal of Urban
Culture Research, 20, 112-132.

Suhartanto, D., Brien, A., Primiana, |., Wibisono, N., &
Triyuni, N. N. (2020). Tourist loyalty in creative tou-
rism: the role of experience quality, value, satisfaction,
and motivation. Current Issues in Tourism, 23(7), 867-
879. https://doi.org/10.1080/13683500.2019.1568400

Suhartanto, D., Brien, A,
(2018).
in creative tourism.

& Wibi-
Examining attraction loyalty for-

Sumarjan, N.,
sono, N.
International Journal
of Quality and Service Sciences, 10(2), 163-175.
https://doi.org/10.1108/ijqss-08-2017-0068

mation

Suphachaimongkol, C., Ratanatamskul, C., Silapacharanan,
S., & Utiswannakul, P. (2019). Development of Mobile
Application for Sustainable Creative Tourism Assessment
using Confirmatory Factor Analysis Approach. Internati-
onal Journal of Interactive Mobile Technologies, 13(6),
27-40.

Svidruk, I., Topornytska, M., & Melnyk, I. (2020). De-
velopment of creative tourism as a management tool
for recreational development of economically depressive
regions of Ukrainian Carpathians. [Independent Jour-
nal of Management & Production, 11(8), 640-660.
https://doi.org/10.14807 /ijmp.v11i8.1224

JT&D | n.2 41 | 2023 | 549

Tan, S.-K., Kung, S.-F., & Luh, D.-B. (2013). A

Model of
Annals of Tourism Research, 41,
https://doi.org/10.1016/j.annals.2012.12.002

Creative Tou-
153-174.

‘Creative Experience’ in

rism.

Tan, S.-K., Luh, D.-B., & Kung,
A taxonomy of creative tourists

S.-F. (2014).
in creative tou-
rism. Tourism  Management, 42, 248-259.

https://doi.org/10.1016/j.tourman.2013.11.008

Tan, S.-K., Tan, S.-H., Luh, D.-B., & Kung, S.-F.
(2016). Understanding tourist perspectives in creative
tourism. Current Issues in Tourism, 19(10), 981-987.

https://doi.org/10.1080/13683500.2015 1008427

Thomas, J., & Harden, A. (2008). Methods for the
thematic synthesis of qualitative research in syste-
matic reviews. BMC Med Res Methodol, 8, 45.
https:/ /doi.org/10.1186/1471-2288-8-45

Thongsamak, J., & Jitpakdee, R. (2019). Sustainability In-
dicator Analysis of Creative Tourism by Using the Delphi
Technique: Case Study of Creative Tourism in Nakhon Si
Thammarat Province, Thailand. The Journal of Social
Sciences Research, 5(1), 201-210.

Thongsamak, J., Jitpakdee, R., & Aujirapongpan, S.
(2013). Creative Tourism: Trends of Sustainable Tou-
rism Development. Journal of Thai Hospitality and Tou-
rism, 8(2), 91-104.

Throsby, D. (2008). Modelling the cultural industries. In-
ternational journal of cultural policy, 14(3), 217-232.

Todorov, V., & Marinova, D. (2011). Modelling sustaina-
bility. Mathematics and computers in simulation, 81(7),
1397-1408.

UNESCO. (2006, 2006). Towards sustainable strategies for
creative tourism. Discussion Report of the Planning Me-
eting for 2008 International Conference on Creative Tou-

rism,

UNWTO. (2005).
guide for policy makers.

Making tourism more sustainable: A
United Nations Environment
Programme, Division of Technology, Industry and Eco-
nomics. Paris.

Valek, N. S. (2020). Word-of-art: contribution of artists-
in-residence to a creative tourism destination. Jour-
nal of Tourism and Cultural Change, 18(2), 81-95.
https://doi.org/10.1080/14766825.2018.1467920

Vickery, J. (2015). Creative Economy Report 2013 Special
Edition: widening local development pathways. Cultural
Trends, 24(2), 189-193.



550 | JT&D | n.2 41 | 2023 | AKDEMIR et al.

Wang, C., Liu, J., Wei, L., & Zhang, T. (2020). Impact
of tourist experience on memorability and authenticity: a
study of creative tourism. Journal of Travel & Tourism
Marketing, 37(1), 48-63.

Wang, N. (1999). Rethinking authenticity in tourism expe-
rience. Annals of Tourism Research, 26(2), 349-370.

Wattanacharoensil, W., & Sakdiyakorn, M. (2016). The
Potential of Floating Markets for Creative Tourism: A
Study in Nakhon Pathom Province, Thailand. Asia
Pacific Journal of Tourism Research, 21, S3-S29.

https://doi.org/10.1080/10941665.2014.998250

Whiting, J.,
of inspiration:

& Hannam, K. (2014).
Working artists’ reflections on tou-
65-75.

Journeys

rism. Annals of Tourism Research, 49,
https://doi.org/10.1016/j.annals.2014.08.007

Wurzburger, R., Aageson, T., Pattakos, A., & Pratt,
S. (2009).
How to provide unique creative experiences for travelers

Creative tourism: A global conversation:

worldwide. Sunstone Press.

Zatori, A., Smith, M. K., & Puczko, L. (2018).
rienceinvolvement, memorability and authenticity: The

Expe-
service provider’s effect on tourist experience. Tourism
Management, 67, 111-126.

Zhang, Y., & Xie, P. F. (2019). Motivational determinates
of creative tourism: A case study of Albergue art space
in Macau. Current Issues in Tourism, 22(20), 2538-2549.

Zhou, L., Cheng, X., Wall, G., & Zhang, D. (2020). En-
trepreneurial networks in creative tourism place-making:
Dali village, Wuhan, China. Tourism Geographies.
https://doi.org/10.1080/14616688.2020.1866056



