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Abstract | Since RIO-92, sustainability has become a major issue within the tourism environment, ur-

ging the need to measure its economic, social and environmental variables. Agenda 21, a product of this

Summit, recommends the implementation of governance processes, such as satisfaction surveys, as one

of the tools for measuring sustainability. In the aftermath of the COVID-19 health crisis, sustainability

will be the essential element of stability and control in the face of future crises on a global scale. This

research proposes the opinion of residents and visitors as one of the bases for the design of sustainable

tourism. Therefore, it analyses the level of sustainability felt by both groups, through more than 1800

satisfaction surveys carried out in Albufeira, Faro and Lagos in the Algarve - Portugal. It is perceived

that the local population is satis�ed with tourism, although they do not want more tourists. The tourist

activity developed in the destinations is linked to the sun and beach, reaching, on the part of the tourist,

a high level of satisfaction, and there is an intention to return in the coming periods. However, the

surveys revealed the need for improvements in infrastructure to o�er higher levels of excellence and at-

tractiveness, which have not yet been achieved, thus strengthening o�-season tourism, involving society

and its idiosyncrasies.

Keywords | Sustainable tourism, level of tourist satisfaction, Albufeira, Faro, Lagos

Resumen | A partir de la RIO-92 la sostenibilidad alcanzó gran protagonismo dentro del entorno turís-

tico, urgiendo la necesidad de medir sus variables económicas, sociales y medioambientales. La Agenda

21, producto de esta Cumbre, recomienda la implementación de procesos de gobernanza, tales como

las encuestas de satisfacción, como una de las herramientas para medir la sostenibilidad. Tras la crisis

sanitaria de la COVID-19, la sostenibilidad será el elemento esencial de estabilidad y control frente a

futuras crisis a escala global. Esta investigación propone la opinión de los residentes y de los visitantes

como una de las bases para el diseño del turismo sostenible. Por ello, analiza el nivel de sostenibilidad
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sentido por ambos colectivos, mediante más de 1800 encuestas de satisfacción realizadas en Albufeira,

Faro y Lagos en El Algarve - Portugal. Se percibe que la población local está satisfecha con el turismo,

aunque no desea más turistas. La actividad turística desarrollada en los destinos, presenta vínculos con

el sol y playa, alcanzando, por parte del turista, un nivel de satisfacción elevado, existiendo intensión de

volver en períodos hiemales. Sin embargo las encuestas revelaron la necesidad de mejorías en las infra-

estructuras para ofrecer mayores niveles de excelencia y atractividad que todavía no se han alcanzado,

a�anzado así el turismo fuera de temporada, envolviendo a la sociedad y su idiosincrasia.

Palavras-chave | Turismo sostenible, nivel de satisfacción turística, Faro, Albufeira, Lagos

1. Introduction

Since the Earth Summit (RIO-92), sustainabi-

lity has become one of the main objectives of the

tourism sector. Agenda 21, a strategic plan to

achieve sustainable development, bases its plan-

ning on citizen participation, and encourages the

use of measurement instruments, such as indica-

tors, to measure sustainable development. In this

sense, Vera-Rebollo and Ivars-Baidal (2001) state

that sustainable tourism implies qualitative chan-

ges through political actions that count, in addi-

tion to other tools and adaptations of institutional

frameworks, with the essential participation of the

local population.

For tourism to be sustainable, it is necessary

to measure its variables (Ko, 2005), for correct

information on the reality of the tourism environ-

ment. Suitable information is an important tool in

the administration of destinations and one of the

�rst steps towards a management that is properly

prepared to assume the correct use of the terri-

tory, allowing the adaptation and creation of new

tourism management structures that o�er the qua-

lity desired by the tourist (Manente & Minghetti,

2006) and the quality of tourism expected by the

resident.

In a highly competitive and demanding envi-

ronment, such as the tourist industry, the need to

win over the visitor (tourist and excursionist) goes

beyond reception and attention but presupposes

knowledge of their expectations to implement ac-

tions that facilitate overcoming them (Magalhães

et al., 2020). Therefore, the use of satisfaction

surveys is one of the instruments indicated in the

design of destination improvement strategies (Al-

dridge & Levine, 2003).

Morante et al. (2016) point out that tourist

satisfaction is strongly related to the type, qua-

lity and intensity of the relationship that tourists

can develop in the territory and with the local po-

pulation. In this way, Binkhorst (2008, cited in

Guissoni et al., 2019) understands that the tourist

destination is a space of re�ection and active and

passive choices of the tourist, which characterises

him/her as a proactive or reactive individual. Se-

veral authors have pointed out the importance of

jointly considering the level of tourist satisfaction

and the opinion of residents in the strategic plan-

ning of tourist destinations. Renda et al. (2014,

p. 73) reinforce the importance of "understan-

ding how residents perceive tourism and how they

recognise the importance of this phenomenon in

their lives". Royo Vela and Ruiz Molina (2009, p.

218) show that the behaviour of residents towards

tourism is very di�erent according to the degree

of development of the activity and is fundamental

for a tourism development plan, as, for the invol-

vement of residents in tourism policies, it is neces-

sary that they "have a favourable attitude, that
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they perceive the tourism industry as bene�cial for

the economic development of their locality and the

well-being of its inhabitants".

In addition to the strong territorial link of tou-

rist activity, residents are a guarantor of tourism in

coastal areas, which rely on mass tourism as their

main economic contribution. This �gure, that of

the resident as a guarantor of tourism, is a funda-

mental part of the tourist experience in the desti-

nation, as a large part of the positive or negative

relationship that the visitor will develop with the

destination will depend on their response, linking

their stay, their desire to return and their satisfac-

tion as a whole (Cortés & Contri, 2013).

This study aims to analyse the level of sustai-

nability perceived by residents and visitors in con-

solidated tourist destinations, such as the Algarve

in Portugal, in municipalities o�ering sun and be-

ach tourism, such as Albufeira, Faro and Lagos,

so that this data can serve as future indicators in

decision-making.

The methodology seeks to identify the sus-

tainability perceived by both groups, to provide

answers to coastal destinations that are already

su�ering from the new post-COVID-19 tourism

trend, where visitors are increasingly looking for

sustainable destinations, isolated and far from

mass tourism, such as beaches (Vera-Rebollo &

Ivars-Baidal, 2020).

In this sense, the search for sustainability within

the �eld of tourism, and the fact that the acti-

vity is becoming increasingly integrated into the

strategic planning of destinations (Tanguay et al.,

2013), links the methodology of this research, in

addition to the classic economic, social and envi-

ronmental dimensions, to the political dimension,

initially used by the UN Commission on Sustai-

nable Development (United Nations, 2007 cited

in Plasencia-Soler et al., 2018) in the work pro-

gramme on indicators for sustainable development

in 1995, forming what the UN called the four pil-

lars of sustainability.

The political dimension acts as a manager and

guarantor of the concretisation and implementa-

tion of the magnitudes that make up sustainability.

By considering tourism as a relevant activity on an

economic, social and environmental scale, it is es-

sential to have a more objective intervention that

considers the need to monitor its development and

trends, also from the political dimension (Pimentel

de Oliveira Santos, 2020). The implementation of

this new dimension enables the coordination of ini-

tiatives at di�erent scales, allowing the reduction

of regional asymmetries, favouring sustainable de-

velopment. It is therefore considered that the ex-

trapolation of the three sustainability factors is ne-

cessary, reaching much more practical and active

spheres of society.

Bell and Morse (2003, cited in Torres-Delgado

& Saarinen, 2014), propose methods to establish a

baseline condition for indicators, one of them is to

consult stakeholders to establish 'best' and 'worst'

scenarios. According to Choi and Sirakaya (2005),

this type of approach towards the resident is useful

for setting acceptable limits of change in tourism

environments.

2. The destinations

In the 1960s, the dynamics of tourism incre-

ased, with a 48% increase in the number of tou-

rists in the Algarve, providing economic impacts

that stimulated industry, transport, construction,

�shing and agriculture, strengthening the local cul-

ture (Rollo, 2007). These impacts encouraged the

managing authorities to provide the region with

environmental management and protection instru-

ments capable of measuring the arrival of tourism.

Despite this initial concern, mass tourism in the

Algarve "meant the irreversible transformation of

this territory, especially its coastline, which today

faces serious environmental problems: habitat des-

truction, pollution and coastal erosion"(Freitas &

Dias, 2016, p. 115).
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The 1980s consolidated the importance of tou-

rism in the Algarve (Milheiro & Santos, 2005), cre-

ating "a close relationship between tourism and

real estate"(Almeida-García, 2012, p. 30). This

urban expansion completely changed the lives of

its residents, the vast majority of whom came to

understand tourism activity from a more economic

perspective.

In 2019, the Algarve exceeded 20 million over-

night stays (INE-Portugal, 2020), making it one

of the main tourist centres in Portugal. Its tourist

o�er is divided into 16 municipalities, 131 of them

in the coastal area (see �gure 1).

Figure 1 | Municipalities of the Algarve
Source: Own elaboration

The municipalities of Albufeira, Faro and La-

gos are important tourist centres, with a very sig-

ni�cant seasonal population, an important natio-

nal and international market demand and a high

percentage of second homes, for their use and in-

vestment. Faro is the capital of the Algarve, with

a population of 67,650 inhabitants in 2021. The

area is bordered by several estuaries of the Ria For-

mosa and sandy islands, inserted in an area of great

scenic beauty (Rosa et al., 2017), in this area of

the Sotavento, tourism focuses more on wellness,

culture and sometimes health tourism.

The areas of Albufeira and Lagos (Barlovento),

present a concentration of holiday and leisure tou-

rism (Turismo do Algarve, 2016). In 2021 they

had a total of 44,168 and 33,500 inhabitants res-

pectively (INE - Portugal, 2021).

Albufeira, belonging to the district of Faro, re-

gion and sub-region of the Algarve, stands out as

one of the most popular seaside resorts in the Al-

garve, due to its liveliness and irreverence, largely

due to its beautiful beaches on the Atlantic coast

and the various bars and lively nightclubs in the

area (Vieira, 2017).

The municipality of Lagos is located in the

southernmost region of the Algarve, on the right

side of the mouth of the Bensafrim River, which

has characterised it as a strategic point on trade

routes. Currently, the economic fabric of Lagos

is essentially made up of tourist activities, such

as accommodation, catering, real estate and cons-

truction (Oliveira, 2020).

Following data from INE - Portugal (2020a) for

the series from 2015 to 2019, pre-COVID-19 peri-

ods, the trend was observed in the increase in the

number of tourist arrivals in the 3 municipalities

and the Algarve in general (see �gure 2).

1Aljezur, Vila do Bispo, Lagos, Lagoa Portimão, Silves, Albufeira, Loulé, Faro, Olhão, Tavira, Vila Real de Santo António
and Castro Marim.
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Figure 2 | Number of overnight stays in Albufeira, Faro and Lagos, period 2015 to 2016.
Source: INE - Portugal (2020a)

Although the municipalities are in di�erent life

cycle processes (Butler, 1980), they present cha-

racteristics of mature tourist destinations based on

years of tourist tradition.

From a renewed tourism perspective, following

COVID-19, the growing economic, urban and tou-

rism development of the territories, if not control-

led, could lead to unsustainable tourism processes.

Knowing the level of visitor satisfaction and how

tourism activity a�ects municipalities and the lives

of their residents is fundamental to redirecting ac-

tivity towards more sustainable tourism.

To achieve real information regarding the con-

cerns that tourism activity may cause in the desti-

nation, Körössy et al. (2014, p. 8) suggest "con-

ducting comparative studies between the various

cities where tourism is present". Several studies

related to resident satisfaction (Gavinho, 2014;

Renda et al., 2014; Kim et al., 2013; Palmer et al.,

2013; Nunkoo & Gursoy, 2012; Andereck & Nyau-

pane, 2011; Huete et al., 2008 among others) and

tourist satisfaction (Barboza et al., 2013; Cortes

& Contri, 2013; Chagas & Marques-Júnior, 2011;

Borges et al, 2006; Aguilo et al., 2005; Dolle et

al., 2000 among others) use quantitative and qua-

litative methods, such as satisfaction surveys, with

the aim of identifying and checking the relationship

between variables that in�uence the perception of

stakeholders in relation to tourism.

Taking as an example the SUS-TAS structu-

ral model, developed by (Choi & Sirakaya, 2005,

p. 389), where the authors, through surveys, seek

to capture residents' attitudes towards sustaina-

ble development by integrating six criteria, "eco-

nomic bene�ts, the socio-cultural impact of tou-

rism, community bene�ts, visitor satisfaction, en-

vironmental sustainability and community partici-

pation". This research, based on this model, in-

tegrates the criteria proposed by the aforementio-

ned authors into 4 dimensions, namely economic,

social-political and environmental, using the sus-

tainability paradigm as a basis.

To do so, it uses satisfaction surveys as pillars

to compose the sustainability perceived by the re-

sidents of the destination, through the level of con-

cern regarding the tourism activity carried out, and

visitor satisfaction surveys, to �nd out the level of

satisfaction and attractiveness of the destinations.
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3. Methodology

In order to �nd out the reality of the desti-

nation and the level of satisfaction of residents

and visitors, satisfaction surveys were carried out

in the municipalities of Albufeira, Faro and La-

gos. The surveys were carried out by random sam-

pling. Face-to-face and online questionnaires were

used, with open, semi-open and closed questions

and Likert-type scale from 1 to 5, with anchors

of strong agreement = 5 and strong disagreement

= 1 (Alaminos & Castejón, 2006; Horton et al.,

2011). All surveys were conducted in the summer

period from June to September 2018.

The territorial scope responds to the guideli-

nes of Baud-Bovy and Lawson (1998) and includes

the determination of areas of high tourist a�uence

(beach, markets, restaurants, hotels), taking as a

base the distance of 10 km from the shore of the

nearest beach to the local town hall.

For the composition of the sample, 1,803 sur-

veys were carried out on residents (appendix 1)

and visitors (appendix 2) in the three municipali-

ties, aged between 19 and 90 years, of both sexes.

For residents, the sample universe is the year

2017, with a margin of error of 5 and con�dence

level of 95% which gave a result of 1,130 surveys

to be meaningful, inspired by the 'Model C6 Lo-

cal Questionnaire' of UNWTO (2005). For tou-

rists, the universe is the total number of tourists

in 2017, between the months of June-September

(high season), inspired by the 'Exit Questionnaire

Model C5' (UNWTO, 2005).

The surveys were conducted in several lan-

guages (Spanish, Portuguese, English, French and

German). Under the same statistical conditions as

for the resident population, the sample size calcu-

lation resulted in 673 surveys.

The number of surveys carried out in each des-

tination is as follows:

Table 1 | Number of surveys carried out and base population,

by municipality

Source: Own elaboration

For residents, the questionnaire provides infor-

mation on their degree of satisfaction with tourism

and problems or concerns that worry them.

The determination of concerns, understood as

residents' worries about the current and future re-

ality of tourism development, is based on open-

ended questions. The responses obtained were

analysed by grouping them according to the the-

mes proposed by Choi and Sirakaya (2005), indica-

ted above, and then relating them to the four di-

mensions of sustainability considered in this study

(social, economic, political, environmental).

For the calculation, the total number of res-

ponses for each dimension (¨Sigma_D) is divided

by the total number of responses for the destina-

tion (¨Sigma_d), and the result is multiplied by

100 to obtain the representative percentage of the

dimension. For each destination, the dimension

with the highest percentage will be the dimension

with the highest level of concern and therefore the

one that is perceived as the most unsustainable.

Table 2 shows four examples of concerns ex-

pressed by surveyed residents related to the dimen-

sions of sustainability.
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Table 2 | Relationship between concern and the sustainability dimension

Source: Own elaboration

For visitors, the analysis is based on quantita-

tive and qualitative data. The questionnaire provi-

des information on their degree of satisfaction with

the tourism developed in each destination, as well

as the level of satisfaction with the services or in-

frastructures.

Tourist satisfaction is determined based on clo-

sed questions. The responses have been processed

and calculated following the same standards used

in the surveys of residents, indicating satisfaction

and dissatisfaction.

Table 3 shows four examples of satisfaction res-

ponses expressed by visitors, related to dimensions

of sustainability.

Table 3 | Relationship between satisfaction and the sustainability dimension

Source: Own elaboration

4. Results

4.1. Residents

The results provide relevant information for the

subsequent de�nition of sustainability indicators in

tourist destinations. The contribution of the local

population is essential to detect the speci�cities

and to be able to incorporate them as indicators

of satisfaction in the design of a system of indi-

cators, contributing to the improvement of gover-

nance and the empowerment of civil society which,

in many tourist destinations, feels relegated when

de�ning strategies for the competitiveness of tou-

rism, in favour of companies or demand.

From an aggregate perspective, we can see

(Table 4) the total number of responses regarding

the concerns of the residents surveyed. As this

is an open question, more than one response per

person was obtained, which is why the total is dif-

ferent from the number of surveys carried out.
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Table 4 | Concerns of Algarve residents

Source: Own elaboration

When grouping the concerns into the four di-

mensions, some di�erences were detected between

the destinations analysed. Albufeira is more con-

cerned with the social dimension, while Lagos and

Faro are more concerned with the economic dimen-

sion.

Aspects easily observable in the �eldwork, in

Albufeira, some areas of intense tourism are the

worst performers, demonstrating the dissatisfac-

tion of the population concerning the control of

tourist activities, as well as dissatisfaction with

scenarios of overcrowding in summer periods. In

Lagos, the population's concern lies in economic

aspects, almost always related to housing issues,

as rental prices skyrocket in summer. In Faro, the

concern is also centred on the economic dimension

but focuses on more everyday aspects such as food

prices.

It is also interesting to note that in Albufeira,

the second concern is economic, probably due to

the strong economic development of the real estate

sector in the Algarve region, which, according to

Guerreiro (2012), ended up constituting an impor-

tant symbiotic relationship with the tourism sector.

On the part of Faro and Lagos, the second con-

cerns fall on the environmental dimension, which

is explained, in part, by the fact that both locali-

ties represent municipalities with high in�uence on

Urban Waste Management, characterised by the

dynamics of catering and similar activities (Custó-

dio, 2021). This would certainly lead to a greater

awareness of the local population in terms of the

environment.

Generally speaking, it could be said that the

greatest concern in the Algarve is linked to the so-

cial dimension with 36.93% (486), very close to

the economic dimension, with 36.47% (480). This

con�rms what Vieira et al. (2017) state when they

characterise tourism as an activity that generates

precarious jobs, largely due to its temporary na-

ture, which does not favour the employment of

the younger population.

A joint analysis of the three destinations in-

dicates that the attitude towards tourism is quite

positive. The majority of respondents in Albufeira

and Lagos perceive tourism activity as very bene-

�cial, most notably in the �rst of the destinations,

and the majority of respondents in Faro perceive

it as bene�cial (Figure 3).

The resident population in the destinations is

particularly inclined to consider tourism as a po-

sitive element for the territory. However, this po-

sitive assessment should not hide the existence of

some problems or concerns.

Some of the most frequently mentioned are

shown in table 5.
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Figure 3 | Residents' perceptions of the bene�ts of tourism for the region
Source: Own elaboration

Table 5 | Main concerns expressed by the local population. (% of total responses)

Source: Own elaboration

The incorporation of the local population's opi-

nion and perception of tourism in their territories

is of great interest to guide strategic actions and,

in particular, the de�nition of indicators that help

to improve levels of sustainability. The contribu-

tions of the local population are incorporated in

two ways: as indicators, i.e., de�ning the issues to

be quanti�ed or measured, and as a result of this

measurement, given that some issues, as we have

seen, are not easily quanti�able and yet make the

di�erence between the di�erent degrees of sustai-

nable development in the territories. The survey-

based participation methodology allows us to achi-

eve both objectives, which are also observable in

the visitor surveys.

4.2. The visitors

Relevant information was observed from the

responses, which could be used for the subsequent

de�nition of marketing strategies, the delimitation

of market niches, as well as the design of new pro-

ducts in tourist destinations. The contribution of

visitors is essential for detecting infrastructure or

management problems, which sometimes go unno-

ticed by the local population or destination mana-

gers. At the same time, it contributes to the im-

provement of the design of the tourist experience

when de�ning tourism competitiveness strategies.

When framing the visitor satisfaction respon-

ses in the sustainable sphere, it is observed that
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the level of satisfaction is signi�cantly high in most destinations.

Table 6 | Visitor satisfaction

Source: Own elaboration

In the analysis, the municipality of Lagos re-

aches the highest levels of satisfaction indicated

by the tourists surveyed in the social (73.46%),

political (79.97%) and environmental (75.88%)

dimensions. To this observation, Szymanski and

Henard (2001) state that destinations with high

levels of tourist satisfaction are destinations that

maintain high levels of loyalty. The economic di-

mension, however, is more highly rated by visitors

to Faro (84.56%). In the social area, satisfaction

is highest in Lagos (73.46%), followed by Albufeira

(70.33%).

All three municipalities have high levels of

satisfaction with the safety of the destinations.

Some authors (Yüksel & Yüksel, 2007; George,

2003; and Levantis & Gani, 2000) relate tourism

to the level of safety and emphasise that the tou-

rist's perception is fundamental to the success

of the destination. This perception is related to

the political perspective. The municipality that

is perceived as the most politically sustainable is

Lagos (79.97%), followed by Faro (75.49%) and

Albufeira (74.00%).

In the environmental �eld, the best-rated mu-

nicipality is still Lagos (75.88%), followed by Faro

(63.73%), with a considerable di�erence with Al-

bufeira (26.35%), due to the inclusion of the eva-

luation of the level of overcrowding observed by

the visitor. This is undoubtedly an indicator that

could be alerting the municipality's management

to take action in this regard.

Tourist satisfaction is a fundamental element

in sustaining the competitiveness of the tourism

industry, both in terms of tourist loyalty and desti-

nation recommendation (Oliveira, 2011; Meng et

al., 2008). In this sense, there is high satisfaction

with the quality, price and cleanliness of the bea-

ches.

Although the level of tourist satisfaction is

high, the existence of some problems also noted in

the survey should not be overlooked. Di�erences

are highlighted between the municipalities analy-

sed, based on the visitor's vision, reinforcing the

need to consider the local idiosyncrasy and the

territory at the same time, as a basis for the mea-

surement and development strategy of sustainable

tourism. The 3 most outstanding (table 7):

Table 7 | Main improvements indicated by visitors. (% of total

responses)

Source: Own elaboration
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5. Conclusions

In the resurgence of tourism after the COVID-

19 crisis, destinations will be subject to a higher

level of stress to achieve the satisfaction of the

'new tourist', and why not, of the 'new resident'.

Both groups will no longer have the same levels of

satisfaction, as they will be more focused on as-

pects linked to sustainability, health and less crow-

ded destinations. This may be a deterrent to the

choice of traditional sun and beach destinations.

Through the research, it has been possible to

understand the importance of participatory proces-

ses and the importance they can have in the deve-

lopment of tourism policies adapted to the needs

of the local environment and society. It was also

possible to con�rm the importance of citizen par-

ticipation as a strengthening element in the search

for territorial planning and the setting of priorities

for decision-making related to sustainable develop-

ment, reinforcing the need to carry out compara-

tive analyses between tourist destinations.

Generally speaking, the results show that the

level of satisfaction of the resident population with

tourist activity is high. It was found that the per-

ception of overcrowding between destinations is so-

mewhat less highlighted by the population, howe-

ver, the vast majority say they do not want more

visitors than they already have at the destination.

Although this statement does not indicate that the

destinations have reached a state of stagnation,

but rather reinforces their status as mature and

consolidated tourism, it also suggests the need to

delve deeper into future studies related to the life

cycle of the destinations, in the search for answers

in terms of their scale within the 6 phases of the

life cycle, developed by Butler (1980). The impor-

tance of this re�ection con�rms the use of resident

surveys as a signi�cant instrument in the collec-

tion of data for future indicators in local decision-

making.

From the visitors' point of view, it could be

perceived that the destinations have high levels

of satisfaction, but it was also observed that the

tourist infrastructures and means of transport, es-

pecially in Faro, need better attention from the

public administrations. This is a useful indicator

for the municipality's managers in decision making

and the implementation of good governance poli-

cies related to mobility.

From the perspective of sustainable develop-

ment, the possible answers to the concerns expres-

sed by those surveyed, as well as the level of visitor

satisfaction, should partly determine the political

strategies for the management of tourist activity,

through the diversi�cation of the product and the

extension of the tourist season. Particularly in the

COVID period, as both visitors and residents are

no longer so inclined to situations that were previ-

ously understood to be part of the tourist activity,

such as coastal areas that tend to be more crow-

ded for tourists during the summer.

It was observed that the population prefers

higher quality tourism, but this quality is not only

found in the tourist service, but also in basic ser-

vices such as transport, health care and the in-

frastructure itself linked to environmental care. It

would be essential for the administration to have

the opinion of the local society of each destination,

to de�ne a vision for the long-term development of

tourism activity.

The research had some limitations in terms of

the epistemic character of the population, espe-

cially in the Faro area. It was more di�cult to

obtain survey responses from residents than from

visitors. Given this di�culty, it is recommended to

future researchers that the local population also

collaborate in the collection of data.
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Annex 1: Sample Resident Questionnaire

1. Is tourism bene�cial to the community?

( 1 ) Strongly disagree ( 2 ) Disagree ( 3 ) Don't know ( 4 ) Agree ( 5 ) Strongly agree

2. Does tourism create jobs for local people in your community?

( 1 ) Strongly disagree ( 2 ) Disagree ( 3 ) Don't know ( 4 ) Agree ( 5 ) Strongly agree

3. Does tourism provide quality jobs for young people in your community?

( 1 ) Strongly disagree ( 2 ) Disagree ( 3 ) Don't know ( 4 ) Agree ( 5 ) Strongly agree

4. Does tourism generate price increases in your community?

( 1 ) Strongly disagree ( 2 ) Disagree ( 3 ) Don't know ( 4 ) Agree ( 5 ) Strongly agree

5. Does tourism facilitate the provision of services to the community?

( 1 ) Strongly disagree ( 2 ) Disagree ( 3 ) Don't know ( 4 ) Agree ( 5 ) Strongly agree

6. Do you perceive that tourism damages the environment in your community?

( 1 ) Strongly disagree ( 2 ) Disagree ( 3 ) Don't know ( 4 ) Agree ( 5 ) Strongly agree

7. Does tourism stimulate local culture and craftsmanship?

( 1 ) Strongly disagree ( 2 ) Disagree ( 3 ) Don't know ( 4 ) Agree ( 5 ) Strongly agree

8. Does tourism use the resources necessary for the residents? (�shing, electricity, water, parking)

( 1 ) Strongly disagree ( 2 ) Disagree ( 3 ) Don't know ( 4 ) Agree ( 5 ) Strongly agree

9. Does the local administration manage to control tourism?

( 1 ) Strongly disagree ( 2 ) Disagree ( 3 ) Don't know ( 4 ) Agree ( 5 ) Strongly agree

10. Does tourism generate any kind of insecurity in the community?

( 1 ) Strongly disagree ( 2 ) Disagree ( 3 ) Don't know ( 4 ) Agree ( 5 ) Strongly agree

11. Does the money generated by tourism stay in the community?

( 1 ) Strongly disagree ( 2 ) Disagree ( 3 ) Don't know ( 4 ) Agree ( 5 ) Strongly agree

12. Do local people have easy access to tourist areas?

( 1 ) Strongly disagree ( 2 ) Disagree ( 3 ) Don't know ( 4 ) Agree ( 5 ) Strongly agree

13. What is your opinion about tourism?

( 1 ) Very dissatis�ed ( 2 ) Dissatis�ed ( 3 ) I don't know ( 4 ) Satis�ed ( 5 ) Very satis�ed

14. Would you like more or less tourism in your community?

( 1 ) Much less ( 2 ) Less ( 3 ) The same amount ( 4 ) More ( 5 ) Much more



256 |JT&D | n.º 39 | 2022 | PIMENTEL DE OLIVEIRA

15. What could be done to improve tourism in your community?

Answer:

16. What is your biggest concern about tourism?

Answer:

17. Socio-demographic data:

Age:________ Gender:___________ City of origin:________

Occupation:_________ Distance, approximately, from your home to the beach:____Km

Annex 2: Sample questionnaire for tourists and visitors

1. Reason for visit

( ) Tourism ( ) Relaxation ( ) Beaches ( ) Price

( ) Gastronomy ( ) Culture ( ) Sport ( ) Business or work

( ) Visit to friends and family ( ) Attendance at an event

2. Is this your �rst visit? If not, when was your last visit?

( ) Yes ( ) No, I was at ________________

3. Where did you spend most of your time during your visit?

( ) Beach ( ) City ( ) Resort ( ) Other

4. Would you be interested in visiting the destination out of season? What activity would you like

to do out of season?

( ) No ( ) Yes. Activity:__________________

5. Once you know the local reality (population, friendliness, local idiosyncrasy), would you come

back to this destination? For how long?

( ) No ( ) Yes. For how long: __________________

6. From 5 to 1 What is your perception of the quality-price ratio of the destination?

(5) Very good ( 4 ) Good ( 3 ) Don't know ( 2 ) Bad ( 1 ) Very bad

7. From 5 to 1 What is your perception of the services provided at the beach?

(5) Very good ( 4 ) Good ( 3 ) Don't know ( 2 ) Bad ( 1 ) Very bad

8. From 5 to 1 Do you consider the beaches to be clean?

( 5 ) Very clean ( 4 ) Clean ( 3 ) I don't know ( 2 ) Dirty ( 1 ) Very dirty

9. What is the type of accommodation on this trip?
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( ) Hotel ( ) Holiday Apartment ( ) Hostel ( ) Camping

( ) Relative's or friend's house ( ) Own residence

10. If your stay was in hotel accommodation, what is your level of satisfaction?

(5) Very good ( 4 ) Good ( 3 ) Don't know ( 2 ) Bad ( 1 ) Very bad

11. If your stay was in a hotel accommodation, was the accommodation accessible to people with

disabilities?

( ) Yes ( ) No ( ) Don't know

12. On a scale of 5 to 1, what is your perception of the safety of the destination?

(5) Very good ( 4 ) Good ( 3 ) Don't know ( 2 ) Bad ( 1 ) Very bad

13. Would you visit these beaches again? For how long?

( ) No ( ) Yes. For how long: __________________

14. How do you travel to the beach?

( ) Walking ( ) Bicycle ( ) Car ( ) Bus ( ) Car Stop

15. Socio-demographic data:

Nationality: ____________ Age:________ Gender:_____________

City of origin:___________ Duration of stay:____ days. Profession: __________


