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FIGURE 1

Distribution of direct and indirect 

online hate speech (HS) on the 

annotated corpora.

FIGURE 2

Heatmap of key features by hate 

speech type – direct hate speech 

(DHS) and indirect hate speech 

(IHS) – and social media platform.

Online hate speech ranges from overt hostility to 

subtle, culturally embedded forms of discrimination, 

making both its definition and detection highly context 

dependent. This complexity poses significant challenges 

for automated detection systems, which often rely on 

surface-level features and fail to account for broader 

social and cultural contexts.

Drawing on insights from social psychology and 

linguistic-discursive analysis, this study examines 

hate speech in Portuguese social media using two 

large, granularly annotated corpora: 24,739 YouTube 

comments and replies, and 29,758 tweets from 2,775 

conversations. A detailed annotation framework is used 

to analyze discourse targeting racialized, migrant, and 

LGBTI+ communities.

The findings reveal that a substantial proportion of 

hate speech is indirect across platforms and target 

groups. Outgroup derogation emerges as the primary 

underlying mechanism in both direct and indirect forms. 

Stereotyping and both realistic and symbolic threats 

are common across these forms, while dehumanization 

appears more frequently in direct speech. Verbal 

irony is also present in direct speech, challenging its 

conventional association with indirect hate speech. The 

analysis identifies distinct emotional patterns: hate is 

predominantly expressed in direct forms, whereas anger 

occurs across both. Some rhetorical and discursive 

strategies are associated with specific emotions and 

fallacies, and vary across communities and platforms. 

These results provide important insights into the complex 

nature of online hate speech and underscore the need for 

interdisciplinary, context-aware, and culturally sensitive 

approaches. They also contribute to the development of 

more transparent and effective automated systems for 

detecting and countering hate speech. 




