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Objectives | The specific objectives of this research encompass four key aspects: (1) 
identification of the primary research themes and topics in metaverse-related tourism literature, (2) 
an analysis of publication patterns and trends over time, (3) recognition of the most influential 
authors, journals, and publications in the field, and (4) identification of research gaps and 
directions for future investigation. 

 
Methodology | Scholarly interest in the concept of the metaverse is growing, especially within the 
fields of technology and digital innovation, with potential applications in tourism research. This 
preliminary bibliometric study aims to provide an accurate representation of the evolving landscape 
of metaverse-related research in the context of tourism. We analyze key bibliometric 
characteristics, including authorship networks, thematic clusters, and publication trends, utilizing a 
substantial corpus of scholarly publications from 2017 to 2023, extracted from the Scopus 
database and analyzed using R programming software. Bibliometric analysis, a quantitative 
research method employing statistical and computational tools to scrutinize scholarly literature, 
offers valuable insights into the intellectual structure and evolution of a research field (Donthu et 
al., 2021; Moral-Muñoz et al., 2020). This study intends to investigate the extent to which 
metaverse technology has been incorporated and applied within the realm of tourism. Its core 
purpose is to gain a deeper understanding of the current status of metaverse technology usage, 
with a specific focus on its contributions to the tourism industry. The study will scrutinize available 
literature on the subject, including journal articles, conference proceedings, and book chapters, to 
identify key themes, trends, and patterns in the field. These may include the volume of 
publications over time, the distribution of publications across different geographic regions, and the 
most frequently explored topics. 
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Main results and contributions | Our findings reveal a notable increase in publications over 
recent years, indicating a growing interest in the interplay between the metaverse and tourism. We 
identify influential authors and affiliations, offering insights into the global distribution of research 
endeavors in this emerging field. Furthermore, through thematic clustering analysis, we highlight 
the predominant themes and areas of investigation within this research domain. This paper 
contributes valuable insights into the swiftly developing field of metaverse applications in tourism 
research and establishes a foundation for future research and collaboration in this dynamic, 
multidisciplinary domain. The findings of this study will enhance our comprehension of the state of 
metaverse tourism research, offering valuable insights for scholars, industry practitioners, and 
policymakers concerning current trends, research deficiencies, and potential avenues for further 
exploration in this field. Additionally, the research will contribute to the ongoing discussion on the 
role of metaverse technology in tourism development, offering practical guidance to stakeholders 
in the tourism industry on harnessing immersive technologies effectively. The utilization of 
metaverse technology has the potential to exert a substantial impact on the industry, with both 
positive and negative implications (Allam et al., 2022), and this study aims to shed light on these 
effects. Lastly, the research will present recommendations for future research and practical 
applications in the field of metaverse, based on the insights derived from the bibliometric analysis. 
These recommendations will address areas for improvement and potential avenues for further 
investigation. 
 
Limitations | While the importance of metaverse in tourism research is increasingly acknowledged 
(Gursoy et al., 2022), there remains a significant gap in comprehending the scope and adoption of 
metaverse technology in tourism. The utilization of metaverse in tourism is still in its early stages 
(Koo et al., 2023), necessitating a comprehensive exploration of the current state of research in 
this domain. Consequently, this paper aims to conduct a bibliometric analysis of the existing 
literature in the field of metaverse in tourism research. Its primary objective is to bridge this 
knowledge gap and enrich the academic discourse by presenting a systematic review of the 
available literature in this area despite the small number of publications.  
 
Conclusions | The hospitality and tourism industry is currently experiencing significant 
transformations, and it's not just due to the global travel restrictions associated with COVID-19 
(Gössling et al., 2020). Disruptive technologies in the digital realm, such as the emergence of the 
metaverse, are playing a significant role in these changes (Buhalis et al., 2023). Even as traditional 
travel returns to pre-pandemic levels, virtual hospitality and tourism experiences are gaining 
popularity (Gursoy et al., 2022). The concept of the metaverse and its associated virtual 
experiences have drastically shifted people's perspectives on the future of technology and its 
potential impact on the hospitality and tourism sectors (Go & Kang, 2022). Companies in this 
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industry are eager to explore ways to harness the metaverse's potential and offer their customers 
virtual travel and hospitality experiences, products, and services (Dwivedi et al., 2022). The 
metaverse, a three-dimensional virtual environment that emphasizes social connections, has 
captured the attention of the hospitality, tourism and travel sectors due to its ability to foster social 
interactions and create a strong sense of presence (Chen, 2023). Customers are increasingly 
opting for metaverse-based travel and hospitality experiences, products, and services (Koohang et 
al., 2023). These metaverse applications are revolutionizing the hotel and tourism sectors by 
reshaping how people choose accommodations, plan their trips, make reservations, and even 
attend events (Wong et al., 2023). While the metaverse cannot entirely replace physical travel, it's 
worth noting that metaverse hospitality and tourism applications are becoming increasingly 
immersive thanks to technological advancements and the high quality of virtual reality (VR) 
headsets (Monaco & Sacchi, 2023). As a result, tech-savvy consumers and digital natives are 
embracing virtual travel (Bhalla et al., 2021). Therefore, the metaverse is poised to play a pivotal 
role in the industry, enhancing the overall travel and hospitality experience in various ways (Yang 
& Wang, 2023). 
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