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Objectives | The main purpose of this study is to understand to what extent Hofstede’s cultural

dimensions impact tourist behaviour.

Methodology | This article is based on a systematic literature review regarding the impact of
Hofstede's cultural dimensions on tourist behaviour. The review process resulted in a final sample
of 19 papers (from 2000 to 2023), included in 16 different journals that were used in the analysis.

Main Results and Contributions | This study identified 19 tourist behaviours that are influenced
by Hofstede’s cultural dimensions, namely: dynamic tourist activities, passive tourist activities,
central city accommodation, transport by car, travel in groups, high distance of movement, high
planning of movement, prefer to move clockwise, acquirement of holiday packages, acquirement of
guided tours, willingness to pay for luxury holidays, willingness to go to famous holiday
destinations, visiting culturally similar destinations, travel constraints of Bangladeshi solo female
travellers, ethical behaviours, visitor satisfaction, intention to revisit a destination, complaint
through public actions and complaint through private actions. It also highlights the differences
between national cultural dimensions and individual cultural dimensions.

National culture affects tourist motivations, attitudes, perceptions, and behaviours. The effect of
national culture persists before, during and after holidays. Understanding the relations between
national cultural values and tourist behaviours has substantial implications for the design of policy-
making and managerial interventions, as well as the development and implementation of tourism

marketing strategies.

Limitations | This systematic literature review presents some limitations. First, it is based on a
sample of journals selected according to specific criteria retrieved from Scopus database and
therefore does not cover the full range of academic journals related to the area of study that could
also be available on other databases. Second, Scopus database is constantly being updated with
new literature as it becomes published, therefore the data collected for this study represents a

“snapshot” of the data available during the period of collection.
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Conclusions | The present study focused on all six dimensions of Hofstede’s Cultural dimensions,
namely power distance, uncertainty avoidance, masculinity versus femininity, collectivism versus

individualism, long-term versus short-term orientation and indulgence versus restraint.

A total of 19 tourist behaviours that are influenced by Hofstede’s cultural dimensions were
identified. Only behaviours associated with satisfaction presented relationships with the last
dimension of Hofstede’s model (indulgence versus restraint). This dimension was added in 2010
and only 12 of the articles included in this review (63%) were released after that date. However,
not all these articles refer to this last dimension. Thus, it would be very interesting to understand
the impact of this cultural dimension on the behaviours identified in this review.

This study also highlights differences between national cultural values and individual cultural
values, and reports place of residence as the most robust predictor of behaviour. Consequently, it
would be interesting to explore the impact of both national and individual cultural values on the
tourist behaviours identified, factoring into research other variables, such as demographics and
psychographics.

The results of this review cannot be generalised, since all results always depend on the context,
such as the country being analysed, the cultural shock, the type of destination, whether it is urban
or rural, among other factors that may cause the results to differ from those presented in this
review. Also, it was verified that there are no studies measuring the impact of African culture on
tourist behaviour, a very rich culture that could add value to the research conducted to date in this

area.

References

Bernard, S., Rahman, 1., & McGehee, N. G. (2022). Breaking barriers for Bangladeshi female solo
travelers. 7Tourism Management Perspectives, 41. https://doi.org/10.1016/j.tmp.2021.100932

Crotts, J. C., & Litvin, S. W. (2003). Cross-cultural research: Are researchers better served by
knowing respondents’ country of birth, residence, or citizenship? Journal of Travel Research,
422), 186-190. https://doi.org/10.1177/0047287503254955

Dejbakhsh, S., Arrowsmith, C., & Jackson, M. (2011). Cultural influence on spatial behaviour.
Tourism Geographies, 131), 91-111. https://doi.org/10.1080/14616688.2010.516396

Ergiin, G. S., & Kitapci, O. (2018). The impact of cultural dimensions on customer complaint
behaviours: an exploratory study in Antalya/Manavgat tourism region. International Journal of
Culture, Tourism, and Hospitality Research, 12X1), 59-79. https://doi.org/10.1108/1JCTHR-
01-2017-0010

Filimonau, V., & Perez, L. (2019). National culture and tourist destination choice in the UK and
Venezuela: an exploratory and preliminary study. 7ourism Geographies, 21(2), 235-260.
https://doi.org/10.1080/14616688.2018.1490342

https://www.ua.pt/en/invtur/ 580


https://www.ua.pt/en/invtur/
https://doi.org/10.1016/j.tmp.2021.100932
https://doi.org/10.1177/0047287503254955
https://doi.org/10.1080/14616688.2010.516396
https://doi.org/10.1108/IJCTHR-01-2017-0010
https://doi.org/10.1108/IJCTHR-01-2017-0010
https://doi.org/10.1080/14616688.2018.1490342

Proceedings of the INVTUR Conference 2024
8-10 May 2024, University of Aveiro, Portugal

Gnoth, J., & Zins, A. H. (2010). Cultural dimensions and the international tourist role scale:
Validation in Asian destinations? Asia Pacific Journal of Tourism Research, 152), 111-127.
https://doi.org/10.1080/10941661003629920

Hsieh, A.-T., & Tsai, C.-W. (2009). Does national culture really matter? Hotel service perceptions
by Taiwan and American tourists. International Journal of Culture, Tourism and Hospitality
Research, 1), 54-69. https://doi.org/10.1108/17506180910940342

Huang, S. S., & Crotts, J. (2019). Relationships between Hofstede’s cultural dimensions and tourist
satisfaction: A cross-country cross-sample examination. 7ourism Management, 72, 232-241.
https://doi.org/10.1016/j.tourman.2018.12.001

Lancho-Barrantes, B. S., & Cantu-Ortiz, F. J. (2021). Quantifying the publication preferences of
leading research universities. Scientometrics, 124(3), 2269-2310.
https://doi.org/10.1007/s11192-020-03790-1

Litvin, S. W., & Kar, G. H. (2004). Individualism/collectivism as a moderating factor to the self-
image congruity concept. Journal of Vacation Marketing, —11), 23-32.
https://doi.org/10.1177/135676670301000103

Litvin, S. W., Tan, P.-S. K., Tay, J. P.-F., & Aplin, K. (2004). Cross-cultural differences: An influence
on tourism ethics? Tourism, 521), 39-50.

Mok, C., & Defranco, A. L. (2000). Chinese cultural values: Their implications for travel and tourism
marketing.  Journal of Travel and  Tourism  Marketing, &2), 99-114.
https://doi.org/10.1300/J073v08n02 07

Pizam, A., & Fleischer, A. (2005). The relationship between cultural characteristics and preference
for active vs. Passive tourist activities. Journal of Hospitality and Leisure Marketing, 12X4), 5—
25. https://doi.org/10.1300/3150v12n04 02

Reisinger, Y., & Crotts, J. C. (2010). Applying Hofstede’s national culture measures in tourism
research: Illuminating issues of divergence and convergence. Journal of Travel Research,
492), 153-164. https://doi.org/10.1177/0047287509336473

Risitano, M., Tutore, 1., Sorrentino, A., & Quintano, M. (2017). The influence of tourists’ national
culture on their behaviors in a sport mega-event. International Journal of Culture, Tourism,
and Hospitality Research, 11(2), 193-210. https://doi.org/10.1108/1JCTHR-07-2015-0077

Snyder, H. (2019). Literature review as a research methodology: An overview and guidelines.
Journal of Business Research, 104, 333-339. https://doi.org/10.1016/j.jbusres.2019.07.039

Tranfield, D., Denyer, D., & Smart, P. (2003). Towards a Methodology for Developing Evidence-
Informed Management Knowledge by Means of Systematic Review. British Journal of
Management, 14(3), 207-222. https://doi.org/10.1111/1467-8551.00375

Wahyuni, N. M. D., Wardana, I. M., Yasa, N. N. K., Sukaatmadja, P. G., & Setini, M. (2020). The
effect of culture dimension in digitalization era on the complaint behavior in hotel industry.
International  Journal of Data and  Network  Science, 44), 347-356.
https://doi.org/10.5267/].ijdns.2020.9.004

https://www.ua.pt/en/invtur/ 581


https://www.ua.pt/en/invtur/
https://doi.org/10.1080/10941661003629920
https://doi.org/10.1108/17506180910940342
https://doi.org/10.1016/j.tourman.2018.12.001
https://doi.org/10.1007/s11192-020-03790-1
https://doi.org/10.1177/135676670301000103
https://doi.org/10.1300/J073v08n02_07
https://doi.org/10.1300/J150v12n04_02
https://doi.org/10.1177/0047287509336473
https://doi.org/10.1108/IJCTHR-07-2015-0077
https://doi.org/10.1016/j.jbusres.2019.07.039
https://doi.org/10.1111/1467-8551.00375
https://doi.org/10.5267/j.ijdns.2020.9.004

Proceedings of the INVTUR Conference 2024
8-10 May 2024, University of Aveiro, Portugal

Woodside, A. G., Hsu, S.-Y., & Marshall, R. (2011). General theory of cultures’ consequences on
international tourism behavior. Journal of Business Research, 648), 785-799.
https://doi.org/10.1016/j.jbusres.2010.10.008

Zhang, Y., Li, X. R.,, & Wu, T. S. (2019). The impacts of cultural values on bilateral international
tourist flows: a panel data gravity model. Current Issues in Tourism, 228), 967-981.
https://doi.org/10.1080/13683500.2017.1345870

https://www.ua.pt/en/invtur/ 582


https://www.ua.pt/en/invtur/
https://doi.org/10.1016/j.jbusres.2010.10.008
https://doi.org/10.1080/13683500.2017.1345870

